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The historic Cash Store at Bayview Corner is the centerpiece of the Goosefoot nonprofit, whose goal is to create a sense of community and enhance commerce on South Whidbey.

New, expanded businesses revitalize historic
Bayview Corner
Nonprofit group drives Bayview Corner resurgence
By Carolyn Tamler

historic
Bayview Corner in Langley
is undergoing some changes
that are bringing new energy
to this local meeting place on
South Whidbey Island. Four
new businesses have joined
the six existing ones, and one
long-time retailer was able to
move into a vacated building
that doubles their retail floor
space. Bayview Corner is a
popular destination featuring
retail shops, art exhibitions
by local and regional artists
and beautifully landscaped
grounds.
THE CHARACTER OF

Bayview Corner is partially owned

and operated by Goosefoot, a nonprofit organization, whose mission is
to bring neighbors together to build
a sense of place and community, preserve rural traditions, enhance local
commerce and help create a healthy,
sustainable future for South Whidbey
Island. It is a model of sustainable
development, showcasing green design
elements throughout the buildings and
in its landscaping.
An active schedule of community
events at the historic Bayview Cash Store
ensures return visitors and potential
new clients coming through the door.
Debbie Torget, chief operating officer
of Goosefoot, calls it “our communitymeets-commerce business model.”
“The interesting mix of businesses
here at the Cash Store didn’t happen by
accident,” Torget continues. “We think
carefully about how businesses will sup-
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port each other in terms of customer
crossover and just plain being good
neighbors. Tenants understand that
even though they’re responsible for the
success of their own business, that they
are also a part of a building and grounds
that they share with their fellow merchants and the community at large.”
The new additions make Bayview
Corner an even more important
Whidbey Island destination.
HISTORY OF BAYVIEW CORNER

Since 1924, the Cash Store has served
as a general store, gas station, feed store,
food co-op and art gallery. The Cash
Store, together with the Bayview School
(1909) and Bayview Community Hall
(1927), formed the nucleus that made
Bayview Corner the crossroads of the
South Whidbey community.
By the late 1990s, however, the Cash
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Cathy and Chung Tran have hit a home run with the Basil Café, a Pan-Asian restaurant that quickly became a local favorite.

festivals on the island, she also moderated the Poetry Panel for the 2007
Whidbey Island Writers Conference.
Cook also offers her services as a
freelance writer to business clients and
is available as a literary entertainer for
special occasions and events.

If you
want results
buying or
selling
your boat
we need
to talk!
Curt Bagley

360.733.6636
714 Coho Way, Bellingham

www.bellhaven.net

PAN-ASIAN RESTAURANT OPENS
ON SOUTH WHIDBEY

Chung Tran and his wife, Cathy,
who own the Vienamese restaurant Pho
Huy in Mukilteo, had been hearing
from some of their regular customers
about how much a Pan-Asian restaurant was wanted on South Whidbey.
When the 3 Cats Café closed at the
end of 2007 and that space became
available, Chung’s South Whidbey
friends served as liaisons between
Goosefoot and the Trans to facilitate
their acquiring that space.
The Basil Café, a Pan-Asian grill
and noodle soup house, opened at the
Bayview Cash Store in February, and
within a week people were being told
they would need reservations if they
wanted to dine on a Thursday, Friday
or Saturday night.
Basil Café offers a fresh, wholesome and creative menu, inspired by
a variety of Asian cuisines, including
Vietnamese, Thai and Korean. “We
use only the freshest ingredients and
have affordable prices,” says owner and
head chef Chung Tran. “Great service
is important to us. My wife Cathy and
I want our customers to feel at home
and like family when they walk into
our restaurant.”
Tran began his culinary training at
the age of 15 in southern Vietnam.
(The Tran family are ethnic Chinese
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born in Vietnam.) His father taught
cooking in there. Brother Ken and sister Tiffany were the first family members to emigrate to the U.S. in 1979 as
part of the refugee exodus after the fall
of South Vietnam. His parents could
not afford to send anyone else.
In 1989, Chung and two other
brothers left Vietnam and joined Ken
and Tiffany in Hawaii where they
worked in the restaurant industry as
chefs and managers. In 1999, four
of the six Tran brothers (Chung is
“Brother No. 6”) moved to the Seattle
area to continue as restauranteurs. Ken
has a sushi restaurant in Woodinville
and the Tran family also owns and
operates Pho Huy and The Ginger
Palace by SeaTac airport.
Chung and Cathy are currently
commuting from Renton, but they are
planning to move to South Whidbey
within a year or two: “We wanted to
move to Whidbey for a long time. We
couldn’t believe our luck when this
space became available. The Cash Store
is a beautiful building, welcoming, and
very community oriented. This is what
we want Basil Café to be as well.”
LA SALON BELLA CREATES
UPSCALE EXPERIENCE

Brittany De Martini, owner/operator of La Salon Bella, knew she wanted
to be a hairdresser when she was 5
years old. She used to imagine giving
haircuts to members of her family.
Born and raised on South Whidbey,
she graduated from South Whidbey
High School and completed an intensive 11-month course at the Gene
Juarez Academy to obtain the professional qualifications needed to fulfill
her dream. She worked for another
salon on South Whidbey for seven
months after her graduation, but when
the space at Bayview became available,
she jumped at the chance to have her
own business.
De Martini acknowledges that she
is blessed with having a large and supportive family network on the island.
She originally had a five-year plan that
would lead to owing her own business. Less than a year after graduation,
her father became aware of the availWWW.NWBUSINESSMONTHLY.COM

able space at Bayview, and the family
offered to help 19-year old Brittany
create La Salon Bella.
In order to obtain the space from
Goosefoot, De Martini had to present
a business plan. Her plan assumes it
will take two years to create a steady
client base. She loves to show off the
beautiful salon space that she designed
and created. She explains: “I chose
the name ‘La Salon Bella’ because
bella means beautiful in Italian and
that’s how I want my clients to feel
when they’re in my chair and after
they leave. My goal is to enhance, not
replace, someone’s own personal style,
making the customer feel beautiful –
or handsome – from the inside out.”
Her tastefully decorated salon communicates this feeling.
With an emphasis on five-star customer service, La Salon Bella offers a
range of services. “I am providing my
clients with the highest quality product and services, making them feel like
guests at the salon, rather than customers,” she said.
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The salon is located next to the
Fishmonger. She invites current and
new customers to stop by and get
acquainted and pick up samples of the
product lines she carries. Monthly specials are offered to encourage customers to try new services and products.
THE OPEN DOOR GALLERY +
COFFEE OPENS MAY 1

May, June and July will mark an
extended grand opening for the Open
Door Gallery + Coffee in Bayview
Corner. Owner Louise Long is fulfilling her five-year-old dream to create
an art gallery and coffee shop that will
invite visitors to have a relaxed visit
with a broad range of artistic talent.
Long worked with her two managers,
artists Sandra Whiting and Suzanne
Newbold, to develop the business plan.
As they prepared the document they
realized, “We can do this business!”
In addition to the 25 artists who
have already signed up to be part of
this enterprise, Whiting and Newbold
have been placed in charge of manag-

ing the upstairs and downstairs viewing spaces in the Hub, the central core
of the Bayview Cash Store.
The new managers say they want to
showcase as many artists as possible,
and they envision Bayview Corner
becoming the premiere art center for
South Whidbey. They believe that the
Open Door Gallery will be “a little
gallery with a big presence.”
Whidbey is an art lover’s mecca,
home to more than 100 regionally and
nationally recognized artists, most of
whom have shown here at one time
or another. With this new gallery at
Bayview, together with the established
galleries in Langley, South Whidbey is
now seen as a major arts destination in
Western Washington.
The gallery will sell a diverse range
of original art works by established
Whidbey Island artists. The largest
pieces will include furniture, masks,
paintings and sculptures. The majority
of the gallery will be devoted to smaller,
more affordable pieces.
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