
2/24/2010

1

Social Social 
NetworkingNetworking

By Cherolyne Fogarty, President

So why are we here?…

For Today:
Our goals:
•Re-evaluate our Internet presence
•List two activities you can do 

immediately
•List two activities, we will make an 

effort to learn more about

What are YOUR objectives?

•If you leave just learning one 
thing – what would that be?g

When you see those 
icons, or hear the 
words, ‘post’ or 
‘upload’ or ‘tweet’ or 
‘blog ’ is this how you blog,  is this how you 
feel?   
Are you thinking, 
“does a URL, mean I 
should see a doctor?

So, if we get a little, 
‘freaked-out’ or ‘what 
we’re doing is 
working,’ then …working,  then …

WHY
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Social Media is (or should be) …

•About who knows YOU
•Authentic, media rich & personal
Yo  a e hat o  p blish!•You are what you publish!

•A way to develop likability & trust 
from the consumer
•The new ‘word of mouth’
•A way to FIND  you!

Civics Civics 
26%26%

Gen Y Gen Y 
30%30%

1212 3232
63+ yrs63+ yrs

General Population-our customers

Boomers Boomers 
27%27%Gen X Gen X 

17%17%

1212--32 yrs32 yrs

3232--45 yrs45 yrs 4545--63 yrs63 yrs

yy

WHO are Today’s Buyers?
• Median Age = 41yrs old
• First-time buyers accounted for 41% of 

recent home purchases
• 58% of them were between 25 34• 58% of them were between 25 – 34
• 41% of Boomers have used social 

networking sites
• 93% of Gen Y homebuyers used social 

networking sites

Source: ‘Inside ORRA’ orlandoREALTOR Feb 2009

In your current market, 
who is your customercustomer?who is your customercustomer?

Where buyers searched for a home…

Newspaper/
magazine

13%

Internet 
84%

Of the 84% who used the Internet,
where did they find their real estate agent?

paper/mag
13%

Farming 
Materials

3%

Referral 
from 

Friend
2%

Internet 
82%

13%
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What do they Want?
• Communication (30% said their 

agent was slow to respond or did not 
effectively.) 
66% said they looked at their agent’s • 66% said they looked at their agent s 
website when shopping for a home

• 91% want virtual tours
• 95% want multiple pictures

(CA Assn of Realtors 2009 survey)

Communication…

It’s about your customers 

finding youfinding you

Google yourself…

•200 million users
•75 million users in the US75 million users in the US
•Smart
•Affluent
•Internet savvy
•Marketers pay attention
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What YOU will see: Click on ‘Profile’ to see what OTHERS see

Completing/Editing Your Profile
Completing/Editing Your Profile

Completing/Editing Your Profile

Hit the high points:
•Name
•Where you live
•Education•Education
•Experience
•Interests – i.e. Networking
•Contact info (phone, website or both)

Uploading pictures: 
Click on your name, then ‘wall’

Photo, video, event, link
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Uploading pictures: 
Click on your name, then ‘wall’

Select photo, click share

Select photo, click share Blocking someone
-click on Privacy settings

Some ‘Do’s’  and ‘Don’ts’
• Be a Resource
• Use for Social 

Networking
• Post thought 

provoking ideas

• Be a SALESforce
• Use as a Billboard
• Discuss 

controversial topics
• Argue onlineprovoking ideas

• Set up a Business 
page

• Upload videos & 
photos

• Consider the image 
you portray

Argue online
• Always talk about 

Me, Myself and I
• Use questionable 

third-party apps.

Communicate via Twitter…
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To Block someone from following you
Click on ‘followers’ then click on ‘Actions’

•Active Rain
•WordPress



2/24/2010

7

What can we talk about on a blog?

• Good restaurants (in your farming area)

• Good schools (in your farming area)

• Current interest rates
• Tax credit i.e. # of days left
• Blog on what YOUR customers are 

interested in
• What’s the pay-off?
• Others? (lets get in groups of 4 or 5 – more ideas)

Click here to create your own blog account

Edit your profile, upload your 
picture, and you’re on your way! Click on 

‘blogs’ 
and 
you’ll see 
all sorts 
of other 
resources
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www.wordpress.com

Confirmation
e-mail

Now You’re
in business!

Make your URL shorter…
•Why?
•Remember – ‘communication’?
•What if you want to send a ‘tweet’ 
and you want to post this URL? 
(remember 140 characters is max.)

You’ll see…
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Make your URL shorter… Back to What they Want
• 66% said they looked at their agent’s 

website when shopping for a home

•91% want virtual tours
• 95% want multiple pictures

(CA Assn of Realtors 2009 survey)

Virtual ToursVirtual Tours…

Are You Flipping Out?

1. Power on.
2 Point2. Point.
3. Record (red button on/off).
4. Pull USB button down.
5. Insert into computer.

When you plug into USB port…

Notice you have options…
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6. Go YouTube and select 
‘Upload.’

Select ‘Upload’ and then you’ll 
see…

Click on Upload and then you’ll see:

Are You Flipping Out? cont.
7. Select video to upload from 

camera.
8. Copy and paste URL into an e-

mail to your customer.

Are You Flipping Out? cont.

9. Make yourself 
a margarita 
for being such for being such 
a ‘techie.’

So what will
you do this 
afternoon or afternoon or 
tomorrow?

So what will you 
learn more 
about?about?
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Thank YouThank You
for Attending!for Attending!

By Cherolyne Fogarty, President
Cherolyne@WalkTheTalkPresentations.com


