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Overview symmetri

DENTSPLY Tulsa Dental Specialties is the premier producer and marketer of Marketing. Communications. Results.
endodontic dental systems in North America. Their history of technological innovation ===/ -
coupled with a dedication to direct and personal service to customers have enabled a

leading market position.

Social media has exploded in use across the public spectrum over the last several
years. Coupled with the expansion of smartphone usage and increased mobile
bandwidth, the many channels and forms of social media communication have quickly
rooted themselves in the lives of many people. Social media is a growing form of
connection within the dental industry as well, as many doctors realize the value of
connecting with patients, peers, and providers via channels that allow real-time
connection.

This report is the result of an audit undertaken to define the extent of social media use
in the endodontic industry and identify ways in which TDS can leverage these evolving
channels to build engagement with their customers and successfully improve the
achievement of their business objectives.

www.symmetrimarketing.com



Explanation of format: social post examples

Throughout this report we have included screen grabs of actual social media posts
to illustrate our points. These will typically be marked with an icon indicating which
social media channel, or what type, was the source.

Example: post from Dr. CIiff
Ruddle’s Facebook page

BI ' Cliff Ruddle DDS, FACD, FICD - Advanced Endodontics
Og I'Z-‘,‘. added 6 photos to tf n Santa Barbara Hands On
Sem

albu
inars: May 16-17 2013

Z

LinkedIn YouTube

n Facebook

a
\

Google Plus

Like

You
M 4‘ Twitter Q Forum
@ Pinterest

& 177 people like this.
J View 9 more commen ts
. r.ravi Kumar Very cool...
mobile - Like

harkas 1 | really enjoyed ur class and enjoyed
u and ur family Dr . Cliff Ruddle
obile - Like - &3 1

| .
Symmetn

Marketing. Communications. Results.

R W -
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A note on our research process

symmetri
Conducted interviews with TDS stakeholders and KOLs Miarkatitin: Commiunications, Resols
Reviewed their needs, concerns, processes, resources R T -

Identified social channels they use

Audited social presence of brands, competitors, and other industry entities
Identified their existing social media channels

Evaluated quality of their posts and engagement

Compared use of different channels

Analyzed social conversations

Reviewed online discussions within the last ~30 days based on keyword searches
related to brands, competitors, and industry news and topics

www.symmetrimarketing.com



Explanation of terms syrmetri

Blogs: Type of website or part of a website with regular articles of commentary, Marketing. Communications. Results.
descriptions of events, or other material, such as graphics or video. Audit includes @Y.\ P
analysis of blog posts and responses/comments.

Microblogs: Social networking and microblogging service (sometimes labeled
“‘micromedia”) that enables people to send and read other user messages. Most
famous example is Twitter.

Forums: An online discussion site (modern equivalent of a traditional bulletin board).
From a technological standpoint, forums or boards are web applications managing
user-generated content.

Mainstream News: Public media sites conforming to a certain technological standard.

Video/Images: Media or graphic elements uploaded to a social sharing site, such as
YouTube, Pinterest, or Flickr. Also tracks comments related to posted elements.

Aggregators: Sites/applications that scan the web based on RSS format search
parameters and repost matching content. www.symmetrimarketing.com



symmetri  Endodontists and Dentists In
Social Media




Dentists by the numbers... symmetri

Thousands of general practitioners and dental specialists are using social networking Marketing. Communications. Results.
sites to share industry news, product information, hobbies and interests and to N i A -
connect with other dentists, patients and distributors.

57% of dentists are using social networks for professional purposes
2% of dentists are on Facebook
1 out of every 3 dentists is on Twitter

1 out of every 3 dentists is a registered member on LinkedIn (131,000+ LinkedIn
members with “dentist” in their job titles)

65% of all endodontists in the U.S. have a website

Facebook is the most popular social channel for endodontists

50% of endodontists communicated with their referral network via email

o ) www.symmetrimarketing.com
(Sources: http://thewealthydentist.com/surveyresults/155-social-networking.htm; WPI Communications 2013 Dental Marketing Barometer Survey)



http://thewealthydentist.com/surveyresults/155-social-networking.htm
http://thewealthydentist.com/surveyresults/155-social-networking.htm
http://thewealthydentist.com/surveyresults/155-social-networking.htm
http://thewealthydentist.com/surveyresults/155-social-networking.htm
http://thewealthydentist.com/surveyresults/155-social-networking.htm
http://thewealthydentist.com/surveyresults/155-social-networking.htm

Dentistg use social media for personal and syrmetri
professional purposes |

Marketing. Communications. Results.

They... R W -

Connect with patients to create personal relationships
Network with peers about products, industry and procedures
Learn about new products and industry trends

Consume and share content on a personal level

www.symmetrimarketing.com



Dentists in social media

Howard Farran, DDS — Dentist, founder of Dentaltown

Bridges ow ly/nOB9F

Relentless Dentist @RelentlessDDS 15h
@HowardFarran : Dentists Are Still Doing Way Too Many Three-Unit

Retweeted by Howard Farran DDS

&,
»

Dentist Network
+ Join

Dental Speakers, D...

+ Join + Join

Professional Speak...

Howard Farran DDS, MBA shared a link.
23 hours ago near Phoenix, AZ

Congratulations Nick Peters on your fantastic Dental Talk Show
"Weekly News" at http://youtu.be/-0AQRM_eQqU I absolutely love
it!

Dental Talk Show " Weekly News"
09/08/13

Dental Talk Show "Weekly News" With
‘Your Host Mick Peters Discussing A
hearing aid worn in the mouth, A tooth
device that spies on the wearer and

Ll d e rofy

Share - Assign To F1

ke this.

» n Theron Darling Very interesting Howard! Thanks for
I
rsago - Like - eh 1

@ comment. ..
il i

| .
symmetrl

3 Howard Farran DDS, MBA
15 hours ago

We installed a baby gate so Taylor cant fall down the stairs but
after it was all done we realized we had accidentally left her on
the wrong side of the wall!

Marketing. Communications. Results.

R W -

Facebook
10,600+ Likes

Twitter

4,300 Followers
4,700 Following
5,500 Tweets

B eI

Like - Comment * Share - Assign To

LinkedIn

500+ connections;
participates in three
groups

YouTube
15 videos
73 subscribers

1 55 people like this.

L) View 6 more comments

BEEN Tom LaMar Teeth or no teeth, she's gonna learn to dlimb stairs |
13 hours ago * Like * &4 1

ﬁ Mary Beth Frampton Bajornas WWhat a gorgeous sweetie! ()
L% 17minutes ago * Like

www.symmetrimarketing.com


https://www.facebook.com/drhowardfarran
https://twitter.com/HowardFarran
http://www.linkedin.com/groups/Advanced-Endodontics-Dr-Cliff-Ruddle-4115814?gid=4115814&mostPopular=&trk=tyah
http://www.youtube.com/user/howardfarran

Example: a GP on social media syrmetri

David ShOCk, DDS - Dentist, Hamilton Town Dentistry nﬁ{ Hamiiton Town Dentistry: Dr. David Shock

= Marketing. Communications. Results.
%%  Hamilton Town Dentistry >
- Did you know: Carrots act as natural abrasives, stimulating your

DENTISTRY sre i N .
3 gums and eliminating sticky plaque from your teeth. They help —“2 & ﬁ’?: 'Uui’:’."#_-’
. ) ' keep your teeth clean after meals by triggering saliva to help
Did you have more Do's than Don'ts? scrub stains on your teeth. The minerals found in carrots will also
help kill #germs in your mouth and prevent tooth damage. Facebook
200 Likes

Dental
Do's and Don'ts

Twitter
1,400 Followers
1,200 Following

% David Shock DDS 2,100 Tweets
Hear patient testimonials about their experiences at Hamilton Town
Dentistry- bit.ly/N7ap70 Google +
3 42 people have him in
L e their circles; 74 +1s
% David Shock DDS
RT @dredimovski: Fun Dental Facts #Dental #Health bit.ly/13FRE3G YouTube

Videos are testimonials of
customers about
procedures

[ View summary

Like * Comment - Share - Assign To

&Y 5 people like this. www.symmetrimarketing.com

October 15, 2013



https://www.facebook.com/HamiltonTownDentistry
https://twitter.com/DavidShockDDS
https://plus.google.com/102118272769366197168/posts
http://www.youtube.com/user/DentistNoblesville

Example: a dental practice on social media syrmetri

m Mountain View Family Dental
August 8

MOU ntai nVi ew Fam I ly Dental Did you know it's National Smile Week? (&

Marketing. Communications. Results.

So we figured we would show you two of our favorite smiles

here at Mountain View Family Dental! '-ﬁzt““‘w#_a

Mesa Dentist @ FamilyDentista?z
| Dr. Guffey explains the the Porcelain Veneer Process: Facebook
- 200 Likes
Twitter

924 Followers
700 Following
2,500 Tweets

@FamilyDentistAZ Nasa Dentist

| Root canal treatment (or endodontic' treatment) is required when
you have a tooth infection buff Iy 6vugVo

W Jul 29 4:05pm Favorit Retwest Reply [ Delete )
YouTube

Doctors and hygienists on
different procedures

n £ Stephen Samantha Morud Mountain View Family Dental
July 22 near Mesa, AZ

Iwas traumatized growing up visiting the dentist, but my new hygenist dentistry shed new light on my experience. Now I don't fear the
dentist anymare. I thank you, Mountain View Dental. Keep up the good work! Y 17 people like this. Top Comments =

Y’ Write 3 comment...
Like - Comment yijud

| PM8 Rosie Benavidez This is the best Dental office. Great smiles!
*\ Like * Reply = Auqust 8 = L

Serena Heald Holder Wow...nice smiles, Who's your dentist?

www.symmetrimarketing.com

Like * Reply * August

P


https://www.facebook.com/HamiltonTownDentistry
https://twitter.com/DavidShockDDS
http://www.youtube.com/user/DentistNoblesville

Endodontists use social media for syrmetri
demonstration, education & networking |

Marketing. Communications. Results.

They... R i -
Display their own procedural work through imagery and videos
Relay expertise on products, techniques and practice management

Converse with other endos and build relationships through referrals with
general practitioners

They also...
Gravitate to Facebook for posting content and connecting
Use images and videos to engage

www.symmetrimarketing.com



Example: endodontist on social media syrmetri

Terry Pannkuk — Endodontist, Diplomate of American Board of Endodontics

Terry Pannkuk, DDS, MScD, Diplomate of the American
Board of Endodontics
August2 @

Jorge Vera This is an amazing result of an extremely
difficult case to do. Just reaching the apex with small
instruments must have been a nightmare

August 2 at 4:20pm - Like

ﬂ Terry Pannkuk, DDS, M5cD, Dipl of the American

5 Year Recall with CBCT: Radix Entomolaris (23 photos)
| treated this 30 year old male 5 years ago and the anatomy was
extremely complex. | was surprised he didn't have a crown at the 1
year recall visit and urged him to get full-coverage. | was even more
surprised he didn't have a crown at the 5 year recall. He's extremely
lucky this tooth has not split.

Board of Endodontics Thanks Jorge, This was probably one
of the most challenging teeth I've ever treated. | was definitely
sweating, but what really helped was to divide up the visits so
that I didn't try to do too much at once. It's easy to destroy a
root like this in a heart beat by being impatient and getting
tired. The key to managing this was to perform obturation in
two visits. | treated the easier roots first then focused on just
the mesial the last isit.

August 2 at 4:27pm - Like -3 5

Sattar Mohammed Such complicated root morphology!!
(8 Truly endedontics require patience and time, and it's worth
it, well done doctor

August 2 at 4:53pm via mobile - Like

Amy Kung Is this case done with hand filing only? Can't
imagine using rotary file for this kind of canals.
August 2 at 5:28pm via mobile - Like

Terry Pannkuk, DDS, M5cD, Dipl of the American
Board of Endodontics | used rotaries very sparingly after

the canals were pretty much smoothed out by hand filing. (only
in the straighter root sections). You are basically correct, very
little rotary file use!

August 2 at 5:45pm - Like -5 1

Mostafa Maaty Can | use gatesglidden to widen the canals
before using rotary file use?
August 2 at 5:54pm via mobile - Like

ﬂ Terry Pannkuk, DDS, MScD, Dipl of the American

Board of Endodontics | use Gates, but very carefully and
passively. They are very useful instruments.
August 2 at 7:08pm - Like -g5 1

. Hideaki Irie Beautiful reconstruction of the pericdental
" tissue! You saved hopeless tooth again! From the x-rays,
the patencies of all roots have been done in one day. How long
time did you take for this appointment?

August 2 at 7:51pm via mobile - Like

Like - Comment - Share - Assign To

&) 93 people like this.

View 14 more comments

Marketing. Communications. Results.

B 2 " PR
Terry Pannkuk “TerryPannkuk 13h
| posted 6 photos on Facebook in the album "14 year reca

Retreatment of large access” th.me/2MJECZEfe

Terry Pannkuk = TerryPannkuk 18 Jul
Preoperative radiograph showing cervical radiolucencies

fh.me/2nNYJF5qv

2,615 Likes

Twitter

118 Followers
53 Following
670 Tweets

LinkedIn

356 connections
Involved in Advanced
Endodontics, Dental
Speakers Groups

‘ etrimarketing.com



https://www.facebook.com/pages/Terry-Pannkuk-DDS-MScD-Diplomate-of-the-American-Board-of-Endodontics/192627490853073?ref=stream&hc_location=stream
https://twitter.com/TerryPannkuk
http://www.linkedin.com/profile/view?id=68387340&authType=NAME_SEARCH&authToken=e9o5&locale=en_US&srchid=791919641375892387129&srchindex=1&srchtotal=2&trk=vsrp_people_res_name&trkInfo=VSRPsearchId:791919641375892387129,VSRPtargetId:68387340,VSRPcmpt:primary

Example: an endodontist on social media Sym}fnetri

Jason Deblinger, DMD - 3D Micro Endo n : _
3D MicroEndo was with Jason Deblinger Marketing. Communications. Results.
B
n 3D MicroEndo R VAR -

This patient was referred for an apico! After discussion retreat was decided!

Can't wait for the 6 month recall! — at 3D MicroEndo
Like - Camment - Share - Monday Facebook
5 8 people like this. 3D Micro Endo
Oscar Gallardo Awesome! great diagnosis 1,836 L|kes
¢ Monday at 3:11pm - Like
3D MicroEndo Thank you Oscar! TWltter

Monday at 3:13pm - Like

@jasondeblinger
903 Followers
1,994 Following

Jeffrey L Mcclendon Unbelievable that post still there!”
Monday at 6:13pm via maobile - Like

3D MicroEndo Yeah was crazy canal space lingual and buccal

to the post!!

Tuesday at 8:24am via mobile - Like 2'097 Tweets
Jeffrey L Mcclendon Interesting root length compared to

second, third molars and the premolars Linked|n

Tuesday at 9:14am via mobile - Like

* Write a comment...
4 ‘i

197 connections
Active in 1 endo-related

group
Jjason deblinger @jzsondeblinger 21h . - - . .
check out this case! 4 mesial canals! Lower molar! #roofcanal #nyc! Like - Comment - Share - Assign To
#endodontics #teeth #pain! just kidding pic twitter com/jszjGJjBwv
= View photo .
. www.symmetrimarketing.com


https://www.facebook.com/pages/3D-MicroEndo/166321073424336
https://twitter.com/jasondeblinger
http://www.linkedin.com/profile/view?id=146584779&authType=NAME_SEARCH&authToken=BLpB&locale=en_US&srchid=791919641375306765363&srchindex=1&srchtotal=1&trk=vsrp_people_res_name&trkInfo=VSRPsearchId:791919641375306765363,VSRPtargetId:146584779,VSRPcmpt:primary

Example: KOL on social media

Cliff Ruddle — Endodontist

Cliff Ruddle
This Just-In-Time video segment represents a release from the '

"Conversations with CIiff" series. At a recently  fb. me/2YYQBXGBh

Most Popular Discussions
¥ What do you think is the most important endodontic procedural step to ensure

long term success?

Complete Access

Filling Root Canal
Systems m

3D Disinfection

W
Fallow Ciffard

Barry Musikant Love your answer. ...

EAR

I} Recent uploads

See all 30 comments »

Access Refinement Radix Methods for Profound
Entomolaris with Calcificati... Anesthesia ILl, Stabident & I... Stone Removal: Advanced E...

Access Preparation Massive

211 views 232 views 3 n ago 253 views

Cliff Ruddle DDS, FACD, FICD - Advanced Endodontics
2 July 22

We are at the Dentsply Tulsa Opinion Leaders Meeting in
Carlsbad, CA this past weekend. Great time!

Like - Comment * Share * Assign To

5 Sergey Barannikov, Claudio Farnararo, Yousif Ezzat and 103 others like
this,

() View 5more comments

u Alejandro Aguirre A handsome pair, have fun at the meeting!!

uly 23 at 8:40am * &5 1

Shelley Zucker Great to see you both - what a fabulous
veekend it was!

m * Edited * ¢ 1

Sym:metri

Marketing. Communications. Results.

& =" TR g

Facebook
4,186 Likes

Twitter

721 Followers
526 Following
610 Tweets

LinkedIn

Group — Advanced
Endodontics with
CIiff Ruddle

627 Members

YouTube

AdvancedEndodontics
750 subscribers

www.symmetrimarketing.com

October 15, 2013 1


https://www.facebook.com/EndoRuddle
https://twitter.com/CliffRuddle
http://www.linkedin.com/groups/Advanced-Endodontics-Dr-Cliff-Ruddle-4115814?gid=4115814&mostPopular=&trk=tyah
http://www.youtube.com/user/advancedendodontics

Endodontic practices on social media syrmetri

Both individual endodontists and endodontic practices are present on social media.

. . Marketing. Communications. Results.
Frequently, an endodontist has both a personal presence and a practice presence. | = -
Images and videos drive content, and procedural comments and questions drive e

engagement. n

This is a Root Canal Retreatment on #8

Pre-op x-ray is not ideally cleaned or filled.

After removing the old filling material, shaping and cleaning the
canal completely, you can see in the post op x-ray, Dr. Mark
placed a better seal and a dense root canal fill.

you Advanced Endodontics
Popular uploads = » Piay

Like * Comment - Share - Assign To

& 31people like this.

Tools for 3-D Obturation Tools for Shaping ProTaper Shape Clean Pack: Canal ©J View 1 more comment
Vertical Condensation: Dr Cli... Universal: Dr Cliff Ruddle: Ad... Preparation - Pro Taper: Dr.... | A e
83,277 views 1 year ago 20,975 views ear 8go 13,347 views esar ago & July 25 at 7: 262 e - Like

- Elijah Huling IIT Laura what u think? www.symmetrimarketing.com




Example: an endodontic practice on social media sym}fnetri

Endodontic Centre (Viraj Vora)

Marketing. Communications. Results.

Endodontic Centre - Viraj Vora DDS, MS, Cert. Endodontics Ellen Park i R
FRCDC Congrats on your new office! Lovely cases, are they a protaper next —nz"&m#ﬁ#’_*’
July 26 @ shape?

Like - Comment - Assign To April 21 :21pm ritish C

Referral of this Ni-Ti separation in this MB canal of tooth #46.

Removal was successful. See the size of this fragment! i i e Cdodontics Hamid-5an @namidscz oo
! : gment FRCDC Hi Ellen, nice to hear from you, No i don't use Protapers @Endocentre | was told a verticals fracture in children can be saved.
exdusively, I use the Sx at times. I used to use K3's before but have Thoughts?
now switched to Vortex, how about you? Expa ]g :
Xpand

April 21 at 5:33pm - Like

Write a comment...

Viraj Vora CEn ntre: 26 Jul
@hamidscz Depends if the defect probes and has perio involvement.
Most commoen fractures in kids are uncomplicated crown fractures.

Expand

@Endocentre Viraj Vor

Hamid-San @hamidscz 26 Jul

What is the most challenging aspect about #clinical #endodontic @Endocentre brill. And leave endo treatment if needed till after or
treatment you find in your everyday #dental [ ? Please share. late?
W Jul 25 11-15pm Favorite Reply (Delete ) Expand

Viraj Vera @En re 26 Jul
ﬁ @hamidscz Endo should be evaluated depending on age of patient
and root development. Generally, complicated fractures in adults
British Dental Jnl @ The BDUJ 12 Jul need RCT.
Do you feel that #dentalimplants could replace the need for # #Reply tIRetweet ®Favorite **More W HootSuite [3* Assign To
#endodontics? ow.ly/mR3kM
Expand

Viraj Vora @ Endocentre 27 Jul
@The_BDJ Never. Dentists in general need to realize that the

outcome of implant is the same as endo. Post Tx. intervention is less
in endo!
® +4Reply t3IRetwest K Favorite ***More [3*AssignTo R HootSuite

6:16 PM - 26 Jul 13 - Details

Like - Comment - Share * Assign To

& 6 people like this. www.symmetrimarketing.com

8:56 PM - 27 Jul 13 - Details




Social communities: LinkedIn sym}fnetri

There are currently over 130,000 dentists using LinkedIn to network with colleagues,
participate in dental groups and to follow companies and distributors.

Marketing. Communications. Results.
R W -
Dentists frequently participate in more than one of the 2,000 different industry
groups on LinkedIn. Some of the most popular and active:

Dentist Network: 20,896 members T Wieeks Teplnfuscen

Mary De Guzman, DMD Hi Dr.Tareq Almasalkhy. Thank you for your inquiry. It will be a call center that will cater either to
Global Dentist Network: 4,766 members

dental suppliers, dental ... more »
Dental Sales Professionals: 12,550 members

o |

‘ ' : 3 These members have contributed to some of the most active
L8 " ~ @ discussions in the group. Why not join the conversation?

# <] i

Follow Follow Follow Follow

Dental Business Professionals: 9,556 members

Members (12.550)

De ntal Hyglen IStS 51506 mem bers: "How much do you charge for a root canal?" How do you handle the shopper?

a y Word of Mouth scaler2schedule. businesscatalyst.com
cyndee johnson - Friday, August 02, 2013 *How much do you charge for a root canal?” Don't you
just DREAD those calls? Your policy is not to give out fees over the phone... Instead of dreading
these calls, or worse yet, telling the patient we don't..
osted 3 days ago

Networking for Dentists: 3,925 members

Follow Cyndee

Dental Geeks: 8,764 members

Ron Minor 15 hours ago - | have enjoyed the conversation as well. Maybe being a New
Yorker makes me a little more cautious when it comes to pricers. | have seen ... »

See all 6 comments »

- E w.symmetrimarketing.com



Endos also gather on LinkedIn syrmetri

There are 1,954 Endodontists using LinkedIn in the U.S. Similar to GPs, endodontists
frequently join more than one industry-related group. Use of LinkedIn groups has
increased dramatically in the last year.

Marketing. Communications. Results.

Two endo-specific groups: TOTAL MEMBERS

Endodontists

738 members _ e

20 discussion threads this month Mov 2008 Aug 2013

Advanced Endodontics with Dr. Cliff Ruddle

626 memb_ers Why is it taken for granted that K-files should be used for the glide path when
67 d|SCUSS|OnS = they have performed so poorly in the past that it was the...

Fred Barnett 1 hour Barry...this is what you wrote about K-files..... "It removes dentin
only upon the pull stroke and then has a large potential to impact ... »

Sae
www.symmetrimarketing.com

e
Follow Barry

See all 8 comments »




Other social communities: Dentaltown syrmetri

Marketing. Communications. Results.

DentaItO\_/vn.com IS an onillne dental T own — P T ——
community associated with Dentaltown e

Magazine and specifically designed to Ejiie - TaENDO e
a! low ]‘or tr_ansfer of | nfp rmation in two Wave/Gne, Dentinal Roof Eracks
d I rectlons In both med Ia. Took 1 91 Home = Dentaltown Message Board = Endodontics = Endodontics — The ENDO Files > Topic

: Post Order | Ascending [] Posts Per Page: |50 [] Posted: 8/12/2013 10:56:40 AM
A message board structure covers sy | Wave One,pentinal Rootcrects &
almost every dental topic, from e
specialties such as endodontics through (o s R e
specific procedures to all different s B sl

Posts: 8357

classes of dental industry products and

Member Since: 08/17/02

technologies. Egﬂ'ﬁls

Contact| Subscribe | Block

Positive and negative commentary is a
regular feature of the community.




Other social communities: Dentinal Tubules syrmetri

Dentinal Tubules is an online dental community where dentists and endodontists can
read and post reviews, case studies and perspective and ask and answer questions
in a forum. Site is active daily and has active social channel extensions.

SHOULD WE MEDICATE ROTARY ENDODONTIC
OR OBTURATE? SYSTEM

.& by dromarikram / posted on 01 July 2013
by amithp89 / posted on 11 August 201

This article belongs to the following groups:

Marketing. Communications. Results.

R W -

#ubulestart - for dentists in the early stages of their career Anyone using/ used One Shape by Micromega eas . :
Endodontics Onine bent:

outcome compared to ather rotary files???? _ Your

Thanks
SHOULD WE MEDICATE OR OBTURATE?
Introduction 39,887 3,733 3,754 2+ || W Follow
The aim of root canal treatment is to eliminate microorganisms present in the root canal system
and to obturate it Without histalonical nhservation there is no wav ta establish whether this
treatment has .
pefizpicalinfa  simple implants, rough idea of profit on them? 2 e e
—— . ] ] _ 1 week 1 day ago
At the moment 'm referring a maybe a couple of patients a month for simple

implants (usually si...

Last reply: by Amit-Koshal 1 day 15 hours ago - read yww.symmetrimarketing.com



Other social groups: Total Digital Office (TDO)

Sym:metri

There are peer-to-peer networking capabilities built into the TDO endodontist practice
management software. Without the software to review, we have no access to the
discussion groups, which are apparently active and provide at least some value to

Marketing. Communications. Results.

participating doctors. %Omrs
237 Following
. . 14 Tweets
As a brand, the software has a presence on several social media channels, but most
are inactive and content does not reflect any endodontist discussion. %Wers
3 Employees
W ) TDO Sof tdodend
-2 oftware “tdodend _ _ YouTube
= MNew topics for this year's TDO User Group Meeting: leadership, 251 Subscribers
ﬂ' communication, practice transitions and much more! .
ow.ly/mNOGU 70 Videos

www.symmetrimarketing.com



https://twitter.com/tdo4endo
http://www.linkedin.com/company/tdo-software
http://www.youtube.com/user/tdo4endo

symmetri  Endodontics in Social Conversation




People are talking about endodontics metri

symtme
Over the last 30 days, there were over 830 mentions of endodontic topics, including Markaiiia: Communications, Rasalts
tools or technologies, different treatment phases, and other non-brand name terms. P L T —

General Terms include 35 -
phrases like root canal %0
therapy and 25
endodontic treatment; 2
Types of Tools include
apex locators and
rotary files; Treatment

ProceSS inC|UdeS 10 PM 10‘PM 10‘PM 10 PM 10‘PM 10|PM
Obturatlon, Shap|ng, Jul 12 Jul 18 Jul 24 Jul 30 Aug 05 Aug 11
irriga‘[ing’ etc. 0 Treatment Process 0 Types of Tools o General Terms

Posts

15 |

10

5 |

o

www.symmetrimarketing.com



Breakdown by media type Tools e s symmetri

Aggregator
Endodontics General 100N.2% Marketing. Communications. Results.
Blogs 2 " PR
169: 23.8%
Fapsbook
60: 19.9%
Facebook 4
. J witter
TN Forum Replies 32:10.6%
33: 11.0% Forume 9: 3.0%
Mainstream News 5: 1.7%
< Treatment stages

Vidsos Blogs
251: 35.4% Twitter A :
67: 9.4% 46: 25.6%

Agaregator

Apgregator 35:19.4%

61: 8.6%
Mainstrearn News 10: 1.4%
Forums 4: 0.6%
Forum Replies 4: 0.6%
Tuwittar
17:9.4%
Facsbook
54:30.0%
Mainstream News 12: 6.7%
Forum Replies 10: 5.6%
o www.symmetrimarketing.com

Forume 1: 0.6%



Patients are talking about endodontic procedures  gyyymetri

Most chatter from patients are about dentists making mistakes throughout the
procedure, like broken files.

Marketing. Communications. Results.

R W -

Open Question Show me another »
E Dentists help me out ?!...i'm stressed with this? BgR Post from Laura Steele
Gagan I had a periapical abcess Had a root canal done today. During the procedure, the dentist broke

the file inside the root. | have to schedule an appointment with a

During root canal a file was broken into the . o P
¢ specialist to see if he can get it out with surgery....FML...

teeth and shut . | went to dentist | he

drained the abcess by root canal .

He =ays | need an apicosptomyl!

| can afford an implant and wait for it

1.They say implant might be rejected... But [ want it..-(

2. Will it effect my health?

3. Do implant cause any problems and do they really last a lifetime with care? And
how will the infection prevented from coming back after teeth is pulled!?

Thnxoooc everyone

ug 6 8:29) | Delete

1 day ago - 3 days left to answer. 7 Report Abuse

€d by an "endodontist”, a specialist who's trained to work deep inside the tooth itself. So she--the regular
ordinary dentist--can dril & fill cavities but can't redo the old root canal. (2 Hmmm.

Hmmm??? If you want the root canal to be painless and long-lasting, a specialist (or General dentist with an interest and extra training) is your best bet - because they have
the benefit of a microscope and other special equipment so they can see what they are doing and their skill means they are less likely to fracture a file in your canals in the
process.

Root canal re-treatments have a much higher success rate if done by specialists - there is a reason the original dentist had an issue doing it to a decent standard at the first
attempt.

There are some general dentists in all countries who have an interest and experience in root canals and proper equipment and who can do an excellent job in most cases and
usually they will know when a tooth is better referred to a specialist.
My own successful root canals are a mixture of GD and specialist.

Allowing any general dentist to do a root canal is however a lottery...skill is the most important aspect along with time available....most NHS dentists don't have a spare 3+
hours to devote even if they did have the relevant skill and equipment.
In USA there is undoubtedly a lot of unnecessary overtreatment but in UK NHS has the opposite problem of undertreatment and supervised neglect of people's gum disease.

What the NHS covers for dentistry is basic but people don't seem to realise this and just rejoice in the low costs. You get what you pay for most of the time. WVVW.Symmetfimarketing-Com
o




Industry elements: AAE symmetri

Marketing. Communications. Results.

“As social media has taken on an important role in communication, the AAE site has
R W A -

incorporated several of these outlets, including RSS feeds that anyone can
subscribe to, as well as the ability to share site links through networking pages such
as Facebook, LinkedIn, Twitter and more. Additionally, the Association has launched
a Facebook page and YouTube channel to further connect with the dental
community. Discussion boards also are available on the website for endodontists
and general dentists to post questions or comments to their colleagues...”

--press release describing new AAE website

v

American Association of Endodontists

SPECIALISTS IN SAVING TEETH

www.symmetrimarketing.com
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American Association of Endodontists syrmetri

The American Association of Endodontists is present on social media, with the most
activity happening on Facebook followed by Twitter, YouTube, and LinkedIn. Content

Marketing. Communications. Results.

: ) : . : : R -
shared on Facebook is a mix of posts on education, clinical tips, case studies, and
AAE sponsored events. Facebook

3,943 Likes

YouTube Channel focuses on the AAE annual meeting, charitable involvement, .
education, and association history. 292 Followers

179 Following
234 Tweets
. AAE News
CBCT simulation course this afternoon at #APICES13. Learn to use
this valuable diagnostic tool! pic.twitter.com/r12iQnc7Qh .
& <Reply t3Retwest % Favorite *e* More W HootSuite [5%Assign To I—ln ked | n

458 Followers
33 Employees

YT — YouTube
B Al 110 Subscribers
12 Videos

2013 AAE Annual Session
97 views

www.symmetrimarketing.com

ive Re ttend the
61 views nnual Session
606 views.



https://www.facebook.com/endodontists
https://twitter.com/AAEnews
http://www.linkedin.com/company/762098?trk=tyah
http://www.youtube.com/user/rootcanalspecialists

Industry elements: trade shows syrmetri

Competitors, associations, and distributors are using social media to promote products,
announce booth activity and location as well as to connect with potential customers.
Most activity occurs before or after the conference leaving a huge opportunity for social
media to play a central role during the trade show.

Marketing. Communications. Results.

R W -

ﬂ DiaDent Group International |
n’ COLTENE Dental n Patterson Dental S February 25

July 11 "I February 21

Thank you for visiting our booth at the Chicago Mid-Winter
Meeting. If you didn't get a chance to try out Diapaste, stop
by our booth #1246 at the upcoming Pacific Dental

ence in Vancouver, beautiful British Columbia for a

Will you be attending RDH UOR next week? We are! Be sure
to stop by our booth. We also have a workshop scheduled The Chicago Midwinter Dental Meeting has begun! Make Conferenc
and a surprise activity (22 Stay connected through Twitter sure to visit us at Booth 1016 for a chance to win bonus
with #Suvi

Advantage Dollars!

Like - Comment - Share - Assign To

1 Gerri Luizzi Cevetillo Tuccillo likes this Like - Comment - Share - Assign To ﬁZ? QZ
AAE News AAEnsws 22 Feh

| Gome by booth 230 at the @Chicago_Dental meeting and say hello! '

www.symmetrimarketing.com




Industry elements: trade publications

Trade publications have strong followings and mention brands/products. Not much
interaction with dentists or practices, but they push out a lot of information and
promote different brands and products. This provides an opportunity to monitor and
repost content about the Tulsa brands.

Axis/SybronEndo - EndoVac: youtu be/DThwYsTiero?a via February 22
@YouTube
0D view media

& | | f
L—ég Dentlstr:.rTnday DentistryToday n Endodontic Practice US shared Brasseler USA's photo
&

Visit Brasseler's booth #3435 at the Chicago Mid-Winter
Meeting to test out the Brasseler Mini. We will have a ton

of other NEW products for you to "TRY before you BUY" at
Endodontic Practice US shared a link. our "Hands-on” work station.
&

July 11

Register with DENTSPLY Tulsa Dental Specialties & Save Up BRASSELER MIN,

To 20%- http://bit.ly/152zkTFs

P;__- via Endodontic Practice US \I n
— =] .

Click here t e

| e To show our ay
up an onlin ve ) )
e you up to 20% off your next product Like - Comment - Share - Assign To

ting

| .
symmetrl

Marketing. Communications. Results.

R W -

Endodontic Practice US
Facebook

1,883 Likes

Twitter

745 followers

500 Tweets

Dental Economics
Twitter

3,989 Followers
Facebook

2,497 Likes

DentalTown
Twitter: 5,987 Followers

Dentistry Today
Twitter: 13,419 Followers

www.symmetrimarketing.com


https://www.facebook.com/EndodonticPracticeUS
https://www.facebook.com/EndodonticPracticeUS
https://twitter.com/EndoPracticeUS
https://twitter.com/kgh23
https://www.facebook.com/DentalEconomics
https://twitter.com/Dentaltown
https://twitter.com/DentistryToday

Industry elements: dental schools

Dental and endo schools are present across multiple channels. Not any mention of
products and not much on procedures or happenings in dental classes; most content is
about school initiatives, professor info, and courses. Active students, professors, and
alumni follow these channels, so there is opportunity to reach target audience at
different stages of their careers.

Sample of followings

W ) DenteMax = Dentellas . M ‘!} ; l Dr. Ly Nguyen, DDS @Dr_MguyenDDE
‘ﬁ Shout out 1 S tudents for offering f ex -t_- L_‘ Dr. Ly Nguyen, D.D.5., Owner of Sunrise
!D'””'M“ ahi?dureﬂu 0 students for ofiering free oral exams 1o ¥ Dental in Milpitas, CA. Lover and Designer of
Lasting Smiles.
: ed by EndoPractice US Panorama Dental @PanoramaDentist
= f = Dr. Fiona Yeung is a general, cosmetic, and
restorative dentist.
w 4‘ facebook.com/PanoramaDental. .
jJF UFCollegeofDentistry UrLDeniis - Paresh Shah DMD @drpshah_dmd
W RT @FDADental To Avoid Root Canals Teeth That Replace €L | am a dentist and lecturer who focuses on
VRIS Themselves on.wsj.com/1b3uSok ‘ Agsthetics, Implants and Comprehensive
[ View summary Interdisciplinary Care. | am also a co-director

for our Seattle Study Club.

Babak Ariannejad DMD @ariaDNE
S. Cosmetic and General Dentistry

Sym:metri

Marketing. Communications. Results.

Tufts University School of
Dental Medicine
Facebook

4577 Likes

Twitter

1,051 Followers

Ohio State University College of
Dentistry

Facebook

864 Likes
Twitter

1,077 Followers
LinkedIn

335 Followers

UCSF Dental School
Facebook

2,424 Likes

Twitter

2,406 Followers
www.symmetrimarketing.com


https://www.facebook.com/pages/Tufts-University-School-of-Dental-Medicine/224211529438
https://twitter.com/TuftsDental
https://www.facebook.com/OSUDentistry
https://twitter.com/OSU_Dentistry
http://www.linkedin.com/company/the-ohio-state-university-college-of-dentistry
https://www.facebook.com/ucsfdentistry
https://twitter.com/ucsfdentistry

Dental social media marketing consultants

The last few years have seen a growth of consultants specializing in providing social
media marketing services to dentists. These social consultants are often dentists
themselves who have experienced success and have a desire to share their

knowledge with others.

ocial Media DDS shared a link.
iy 1

Help! I've run out of things to write about...is that how you
feel when trying to write fresh content? #socialmedia
http: [ /ow.ly/my7as

Jason Lipscomb D.D.S
@SocialMediaDent

e
Dentist with two offices, and a social media educator. Be sure to G0 LT (S o UIIER LD

Write About - Social Media DD5

check out our book socialmediadentist.com/book.php
virginia - socialmediadentist.com

omplete out of things
write about relevant to your

—— Likeable Dentist ) Aug
Calling all #dentists! Download our free eBook "Social Media Made ’

Easy" today: hub.am/15]qVHV

% My Social Practice shared Paris Family Dental's photo.
ily 31

One of our stellar clients using our "Like Prize Bag" and
“"Social Signs" campaign ideas and materials! Call us if you
want to learn more about how you can start using these
campaigns in your practice - (877) 316-7516

We have the Best Patients here at Paris Family Dental!
Thank you for being so Awesome!

N

WE =" 0UR
) ‘ PATIENTS ]
g

Like our precei
5 cti
and pick q pr;zcee,

&

faceh._,

Sym:metri

Marketing. Communications. Results.

O W R -
Likeable Dentists
Facebook
3,567 Likes
Twitter

881 Followers

Social Media DDS
Facebook

177 Likes

Twitter

897 Followers

My Social Practice
Facebook

9,563 Likes
Twitter

1,157 Followers

Social Media Dentist
Facebook

6,306 Likes

Twitter

5,992 Followers

www.symmetrimarketing.com
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https://www.facebook.com/likeabledentists?fref=ts
https://twitter.com/likeabledentist
https://www.facebook.com/SocialMediaDDS?fref=ts
https://twitter.com/SocialMediaDDS
https://www.facebook.com/mysocialpractice?fref=ts
https://twitter.com/SocialPractice
https://www.facebook.com/socialmediadentist?fref=ts
https://twitter.com/SocialMediaDent

symmetri  Competitors on Social Media




Takeaways

symmetri
Brasseler USA, Coltene Dental and Axis SybronEndo are currently leading the way in Marketing. Communications. Results.
social media for both audience numbers and activity levels, despite not actively R i -

engaging with their target audience.
Content shared is mostly educational, product focused and company specific.

Rich media accompanies posts in the form of videos and pictures. Engagement tends
to be higher with these visual posts.

Facebook and YouTube foster the most activity due to their ability to include visual
elements.

There is a strong global presence, especially in France, Brazil, Mexico and the Czech
Republic.

Little evidence of linking from social media to online ordering or other ecommerce
functionality.

www.symmetrimarketing.com



Top competitors on social media: Brasseler USA

Brasseler USA has an active presence across all social media channels including Facebook,
Twitter, LinkedIn, and YouTube. Their Facebook and Twitter channels are the most active with
updates a few times per week. Content is aimed at connecting with endodontists, general
practitioners and employees by sharing a mix of product information, trade show news and
updates, company events and coverage in trade publications. Many of the Facebook posts include
rich media highlighting products and employees.

m Brasseler USA

Not only do Brasseler USA carbides cut fast and maintain
shary s, but they can be reused because of their unique
ion of a medical grade stainless steel which resists
rust, corrosion and discoloration.

Look for Brasseler USA Medical at booth #724 at the 2013 ARHMM
Conference ~ July 28-31 at the San Diego Convention Center
Expand

tl *@J Brasseler USA®  BrasselerliSA

http://shop.brasselerusa.com/storefrontB2CWEB/

Erasseler USA 5 tips for using bioceramics in the general dental practice - article by DentistrylQ ~
ittp:/finkd.inf/755DpN

5 tips for using bioceramics in the general dental

practice

dentistryig.com - Dr. Allen Ali Nasseh March 25, 2013 As a

practicing endodontist, | would like to share with you five tips for
4 effective use of bioceramic technology in your general dental

practice. These tips will allow you to not only perform

Preparation Six Maxillary Anterior Veneers hy
Dr. Ed McLaren

Like (3) + Comment - Share - 4 months ago 75.348 views

Rachel Winesett, Rachel Barlow, and Todd Martin like this

| .
symmetrl
|

Marketing. Communications. Results.

D i W -
Facebook
1,965 Likes
Twitter

672 Followers
1,026 Following
245 Tweets

LinkedIn

816 Followers
211 Employees
connected

YouTube

276 Subscribers
41 Videos

www.symmetrimarketing.com



https://www.facebook.com/brasselerusa
https://twitter.com/BrasselerUSA
http://www.linkedin.com/company/26767?trk=tyah
http://www.youtube.com/user/BrasselerUSA

Top competitors on social media: Coltene Dental

Coltene Dental is presently on Facebook, LinkedIn, YouTube, and Twitter. By far the most activity is
occurring on Twitter with tweets posted a few times per day. Content is focused on industry specific
topics, trade shows, product information as well as lighthearted material that aims at fostering a
deeper connection with their audience.

The Coltene YouTube channel is active with videos demonstrating procedural techniques and

demonstrations.
@Rotary Instruments

Ll ’Jr‘ COLTENE Dental - ColieneDenta

: % Who's going to @RDHUOR? Coltene will be there w/an awesome
@"%M. & workshop and other fun activities for you! ;)
Expand

You

TUhe ar uploads = » Play

W T T

Follow

] 11:06
COMPONEER Direct Composite Veneering Clamp Selection and Placement

Advanced Isolation Technique
System - fong version 25,370 views 16,136 views

41,140 views

Syfmmetri
|

Marketing. Communications. Results.

Facebook
855 Likes
Twitter

1,274 Followers
1,321 Following
109 Tweets

LinkedIn
814 Followers
240 Employees

YouTube
472 Subscribers
27 Videos

Pinterest
21 Followers
119 Pins

www.symmetrimarketing.com


https://www.facebook.com/pages/Colt%C3%A8ne-Whaledent/85893402524
https://twitter.com/ColteneDental
http://www.linkedin.com/company/80677?trk=tyah
http://www.youtube.com/user/coltenewhaledent
http://pinterest.com/coltene/

Top competitors on social media: Axis SybronEndo syometri

Axis SybronEndo’s most active channels are Twitter and YouTube. Content is focused mainly on

products and procedural demonstrations.

Company-wide, SybronEndo of Mexico has the strongest presence and is leading the way on
Facebook with updates posted a few times per day. Content includes rich media and a mix of
product information, promotions, industry-specific facts, dental trivia, and infographics.
Conversation is happening around product inquiries helping to create an additional platform for

customer service.

Discover how to improve your root canal preparations with

You Adaptive Motion Technology: http://hub.am/YC1lhca

Tuhe opular uploads = » Play -~ e

b C AL m

TF Adaptive Chicago Midwinter Début Softcore Endodontic Obturators - Dr. Ed Lowe

240 views 246 views

e
Le |
€~

ﬂ_ SybronEndo of Mexico

There are complex duct strictures and topped capricious
bends at the tip of the root with other branches that end in
areverse delta shaped or cluster.

Colateral

Interconducto

Recurrente

Secundario
Fig. 2.27. Pam
ramificaciones
(Alvarez Valls,

Accesorio

Deltas o ramilicaciones apicales
Like - Comment - Share - Assign To B1

& 36 people like this

Marketing. Communications. Results.

Axis Sybron Endo
Facebook

56 Likes

Twitter

137 Followers, 11
Following, 69 Tweets
YouTube

45 Subscribers, 54 Videos

Axis Dental
Facebook

439 Likes
LinkedIn

116 Followers, 35
Employees

Sybron Endo
Facebook (Mexico
division)

1,911 Likes

www.symmetrimarketing.com
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https://www.facebook.com/pages/AxisSybronEndo/129807600480249
https://www.facebook.com/pages/AxisSybronEndo/129807600480249
https://twitter.com/AxisSybronEndo
http://www.youtube.com/user/AxisDental
https://www.facebook.com/AxisDentalCompany
http://www.linkedin.com/company/138595?trk=tyah
https://www.facebook.com/sybronendomx

Competitor Share of Voice (SOV) symymetri
|

Other (2 more) 11: 4.5% Marketing. Communications. Results.

Satelsc R W -

40: 16.4%
SybronEndo
62: 25.4%
Brasseler
53: 21.7%
DENTSPLY Tulea
26: 10.7%

Maillefer

26: 10.7% 19:7.8%
Obtura 7: 2.9%

www.symmetrimarketing.com



Tulsa Dental Specialties syrmetri
\

Tulsa Dental Specialties’ social media channels have been established and are already garnering Marketing. Communications. Results.
Facebook fans and Twitter followers due to reputation and being market leaders. R i W -

There is an opportunity for TDS to grow their social media following by strengthening their FaLt_’EOk
presence through content, education and engaging general practitioners and endodontists. ~AHlEs

Twitter

62 Followers
l ’ ﬂ SEE:I‘TSS‘:’VLV;"u;: Dental Specialties shared Hawks Family ' { 133 FOIIOWl ng

iy 1
. r JE  @CliffRuddle Cliff Ruddl <7®8 DENTSPLY Tulsa Dental Specialties Thanks for posting 3 TWeetS
= at the Dentsply Tulsa Cpinion Leaders Mesting in Carlsbad, CA Always looking to learn NEW & EXCITING things!!! The our pic, Hawks Family Dentistry! We hope you enjoyed our
seokend. Groat fime! fb me/gih4L iba world of Root Canals is getting easier & easier!!l visit as much as we did!
Like - Reply - &4 2 - July 16 at 10:09am Y
ouTube

98 Subscribers
123 videos

L s ey 000 B

Loving the red carpet endo resident treatment from Tulsa Dental Specialities and Sybron! Let's just
hope it stays that way! — with Garry Lowe.

DENTSPLYTulsa thanks for the follow. Had a great time last wee|
at the EOL meeting. Looking forward to sharing ideas and tips here.
Expand

Share
& 3 people like this.

4 Garry Lowe LMAO!! 11 Tt willl T promise.... Unless I stop working for them.... Lol
2uly 19 at 10:51am via mobile

DENTSPLY Tulsa DENTSPLYTulsa 5 .Ju
i @1oothixr, we're glad you enjoyed it! Thank you for your contribution

to DENTSPLY Tulsa Dental Specialties!

[ 4 Reply 13 Retwest % Favorite ess More T HootSuite [3» Assign To

g Garry Lowe Waitt111 Did you say Sybron?1717! That's a bad word!
July 193t

Like - Comment - Share - Assign To %= william LetmefillyouUp Croom Proud of you homie

5:23 P 13 - Details 24 sy 19 2t 2:310m via moble

23 PM - 25 Jul 13 - Det & 3 people like this. of =

www.symmetrimarketing.com



https://www.facebook.com/DentsplyTulsaDentalSpecialties
https://twitter.com/DENTSPLYTulsa
http://www.youtube.com/user/DENTSPLYTulsaDental

TDS product mentions

There were 64 mentions of Tulsa products in the last 30 days.

Kim Graul mGraul 25 Ju
Root canal time ... soooo much equipment!
pic.twitter.com/EyGnhZJ68x

KimGraul love it, there is so much to put out, molar, or
premolar, or anterior tooth, guessing number 19, 14, 3, or
30! digital apex locate

Kim Graul W Follow
au

TwinsloveNKOTB we're doing #18. We use
Guttacore now. I love it too :D Always seems
like new materials are coming out

4~ Reply

13 Retweet W Favorite ®#® More [3* Assign Te @ HootSuite

‘ Tobin € Padav

http

vi.tulsadentalspecialties.com/default/endodontics_brands/ProTaperNEXT.a

ProTaper NEXT | Endodontic Brands | DENTSPLY Tulsa Dental
Specialties
o

Re: [ACEsthetics] endo system question

7:40.AM |

We just bought the Sybron system 2 weeks ago. We were impressed by
the rotary/reciprocating system activated by whether the file binds or not.
It is new to us but so far great results.Most endo seems to be leaning
toward single cone fill with warm obturation following.We used to use

Thermafill, then switched to Softcore. Now we are in the process of
switching over again.Stay tuned.

M

question for the group

looking for an endo system for new associate(new graduate)...he is looking at
Tulsa(Dentsply) vs Sybron/Kerr vs Brasseler. he likes the Tulsa motor the best but
not sure about whether or not to go with guttacore(carrier base) or warm vertical
condensation (the Sybron/Kerr system).

whatis the consensus out there?
thanks

jeff dalin, dds
effi@dalindental.com

Symmetri

Marketing. Communications. Results.
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Observations syrmetri

Among competitors, nobody is winning in social. Bt Communisstions. Bestl
T - 3

All types of dentists are using social media, and endodontists favor
Facebook over other channels.

Doctors and their staff are both passive and active in social media.
Networking with peers is very important.

The picture tells the story: images, particularly radiographs, are a central
part of professional communication for both GPs and endodontists.

www.symmetrimarketing.com



Observation: nobody is winning

Y] Brasseler USA shared a link.
August8 3

Brasseler USA has the solution for quickly trimming, finishing and
polishing any material at chairside with our All Purpose Dentist
Laboratory Procedure System. With a full-range of tools for both

Of all competitor brands, only Brasseler,

Coltene Whaledent, and Axis SybronEndo M
have any kind of sustained social
presence, and neither has built a
considerable following or any kind of an
engaged community in social media.

http://bit.ly/RoWX0T

Like - Comment - Share * Assign To B1

& 6 people like this.

There is a void here that will get bigger as
dentist/endodontist participation in social

media continues to grow, and they will seek Axis/sybronkndo /[JINIVERSITY
- . . . Live Webinar! Earn CE Credit!
to fill it with whatever information or Breakthrought

engagement resources make themselves
available.

_Shaping Technique
\ August 21st | 7:00pm EST

i AR
By Dr. Gary Glassman

Opportunity: Build a sustained multichannel social strategy targeting both GPs
and endodontists that becomes the dominant source of information and
professional engagement among all brands and providers

| .
symmetrl

Marketing. Communications. Results.

R W -
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Observation: GPs and endodontists are using Sym}Fnetri
social media in many ways

Marketing. Communications. Results.

They display their own procedural work through RS T A - 3

imagery and videos, relay expertise on products,
techniques and practice management, converse
with other endos and build relationships through
referrals with general practitioners.

®

Leo YudKin DDS @l eoYudkinDDS 8 Aug
Endodontic treatment produces much less trauma and a much lower

£xpana

Opportunity: Develop a TDS content program that targets the right kind of
differentiated product, procedural, and educational messaging to GPs and
endodontists; focus activities around the Facebook page; deploy a program that

supports endodontists’ own referral partner recruiting and educating efforts | -
www.symmetrimarketing.com




Observation: doctors are both passive and active  gyymetri
participants in social media

Marketing. Communications. Results.
We see indications of significant use of social R W -

media by both GPs and endodontists that span

the continuum from passive monitoring to active Anil Mathew
en g ag eme n‘[_ @raleigh_dentist
My wife and | are dentists practicing in Raleigh, NC. My office is
. . . located on Brier Creek Parkway. Call us at 919-598-7081.
Most social media programs strive for Rt brecrecamaydeatBtycoruimae
engagement, but that doesn’t mean there isn’t

value from a passive follower—studies have Y e | B <A 1~ W Follow
regularly shown that only 5% of social media
users actually post or participate. We need to
understand how both quiet “lurkers” and
engaged super-users can be part of our success.

Few tweets but following many

Opportunity: Formulate the content and engagement plan with the understanding
that there is value in both passive and active participation; craft measurement
metrics to identify participation along the continuum

www.symmetrimarketing.com
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Observation: networking with peers is vital syrmetri

E Jorge Vera This is an amazing result of an extremely
[ difficult case to do. Just reaching the apex with small

" instruments must have been a nightmare
August 2 a

4:20pm - Like
. . . kuk, DDS, MSeD, Diplomate of the American Marketing. Communications. Results.
Endodontists routinely connect with peers and A o o o i s T v bt e

y . . sweating, Enut what really helped was to d\.vide up the visits so '_ﬂgt“-?*%}_—"
share examples of work they’ve done. This is also ::;;'..i'::h:;?; ;°:;:::;:;: ::;";rm'.;:t.:-;?;::;::;:‘;a

seen in the social space. 752 g s o e

first then foc dom |

sit
August 2 at 4:27pm L\keés

. Samu Mohammed Such complicated root merphology!!
e endodontics require patience and time, and it's worth
e doctor

4:53pm via mobile - Like

We have heard that a vital part of all endodontists’
practices is to build a network of GPs who will

provide referrals. Part of the process is to provide
those GPs with education about root canal B
process and which procedures the can GP do & = L
and which should be referred, as well as training

sivelv. Thew

on techniques and advice on products. LWVE Judith Husband c.Juditn_Hu

ung Is this case done with hand f‘lmg only? Can't
i ng rotary file for this kind of cal
t 2 at 5:28pm v ike

L Terry Pannkuk,

5

- rett
in [
i el

Dfly276 @The_Whip_| Hand Old for us dental folk but evidently great
tweet material. If gets folk flossing - fab!

® View conversation

Opportunity: Deploy a program that supports endodontists’ own referral partner
recruiting and educating efforts wassymmeirinarkalingicom




r'his is a Root Canal Retreatment on #8

Pre-op x-ray is not ideally cleaned or filled.

After removing the old filling material, shaping and cleaning the
canal completely, you can see in the post op x-ray, Dr. Mark
placed a better seal and a dense root canal fill.

Observation: images are key K- Sym}fnem

E d d t t d I tt tt Marketing. Communications. Results.

n nti n neral practitioners wan
odontists and general practitioners want to see P T ——

procedural demonstrations and discover the latest

technologies.

Channels like Facebook, Pinterest and YouTube allow
for image-based posts that are easily shared and
accessible. These images link to case studies or
procedural demonstrations that provide more detail,
including technical information about the root canal I

) View 1 more comment

prOCed u re . # Joshua M. Blackburn Ouch....
= July 25 at 7:26am via mobile * Like

Elijah Huling IIT Laura what u think?

Opportunity: Center outbound content around case studies featuring radiographs

and other images that quickly tell the story; utilize channels like Facebook and

Pinterest that support and leverage image-based communication; crosslink to videos

on the YouTube Channel www.symmetrimarketing.com




Recommendations

symmetri
Create a content program with two different tracks aligned to the separate Marketing. Communications. Results.
audiences: GPs and endodontists R W -

Conduct a vigorous and sustained member outreach and audience building

program designed to identify qualified social participants and recruit them to
become followers

Create a support program for endodontist clients that helps them use social
media to educate their referral network

Install program framework that enables and encourages a branded TDS social
presence for inside and outside representatives

Develop a trade show plan that accelerates engagement and builds success

Develop a measurement program that tracks real value KPIs and provides data
to support iteration and evolution

www.symmetrimarketing.com



@ Content Program ,,

Sym,metri

Marketing. Communications. Results.

Waco Dentist

Dellverlng hlgh_value Content IS the Brazos Family Dentlstryi(?x)\ﬁar?:u[)s::g:tdenlal office. We accept : : & % ”‘.’:. = :’
Core to SUCCeSSfU”y Connect|ng W|th Our New Patients and we offer extended hoursforyourcoﬁvenience.

two distinct audiences. Both GPs and et et e

endodontists share an interest in some x| az 2514 ——

topics, but each benefit from very
different types of information. We need
to carefully plan to address all interests.

www.symmetrimarketing.com

[ Outcomes: increased awareness; increased demo requests ]
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@ Content Program: targeted content syrmetri

Marketing. Communications. Results.

GENERAL SHARED ENDODONTIST B
PRACTITIONER CONCERNS CONCERNS

CONCERNS

Should | do root Financial, in terms of Generating referrals

canals? both cost and value New technology/

Making (i.e. faster, better cutting edge

mistakes/liability results)

Education/training

We need to present content in a strategically sound way, matching the
anticipated audience without alienating the other.

www.symmetrimarketing.com



@ Content Program: channel selection symimetri

Marketing. Communications. Results.

Focus efforts on four key social channels that will support all of our content and !
outreach activities: D T i -

Facebook. Long form and image-based content are a good fit here, and the
research shows endodontists in particular favor this platform for connecting with
their referral network and peers.

Twitter. A popular channel for general dentists, it can easily be incorporated into the
content outflow planning.

YouTube. Video is the best format for demonstration and education, and the large
catalogue of TDS clips already here make this an important resource.

LinkedIn. As the de facto social channel for almost every professional, LinkedIn
provides access potential for a significant number of endodontists as well as general
practitioners. We recommend a company page like DENSTPLY Maillefer.

www.symmetrimarketing.com
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@ Content program: images and cases e

You : :
Tube Marketing. Communications. Results.

Focus a significant part of the lecent uploads
g P . P T T ——

content effort around presenting
case studies from TDS KOLs or
other examples of successful

TDS system and product usage.

y -~
Access Refinement Radix
Entomolaris with Calcificati... Anesthesia ILl, Stabident & I... Stone Removal: Advanced E...

Methods for Profound

Access Preparation Massive

211 views 3 months ag 2232 views 3 months ago 253 views 2

Ramp up Facebook presence
and possibly set up Pinterest
channels to accompany existing
YouTube presence. Ensure
commenting and sharing is
allowed and link to deeper case
studies or procedural
demonstrations on the main
website that provide more detail.

Like - Comment - Share - Assign To 167 F11 P2 ; .
www.symmetrimarketing.com



e Outreach: expand audience, generate leads syrimetri

Tulsa Dental Specialties as a brand needs to connect with individuals in our target RN ERG, Cammunieations. Resic
audience and build a relationship that has value for them. S i e

Conduct discovery activities designed to identify endodontists, general practitioners,
and office managers that influence the buying decision.

Reach out via social channels to establish contact; engage, build a relationship, and
move them along the path to becoming qualified leads and prospective customers.

CONNECT AMPLIFY INTERACT BUILD RELATIONSHIP
Find via monitoring Retweet Comment Share outside news
Find via channel searches Share Mention Share branded news
Find via keyword searches Like content Respond Ask questions
Find across channels Proactive outreach
Follow, Like Page, Subscribe Multi-channel connection
[ Outcomes: increased awareness; increased lead generation ] wwwsymmetimarketing.com




| .
9 Outreach: process examples symimetri

Marketing. Communications. Results.

R I -
CONNECT AMPLIFY

&

A AcademyGenDentistry = AGDadvocac 30 Ma
LS8 AGD blogger, Dr. Lilya Horowitz, offers advice on finding a specialist: '

et bit.ly/19pfzWL #TheAGDdailyGrind

Lily
@LilyaDDS ro
Cosmetic Dentist @zentheadental. Interests include North Brookiyn,
food, fashion and French Bulldogs.

Zenthea
New York City - likeyourteeth.com e April 24

happy #birthday to our #doctormcdreamy @LilyaDDS #nyc
#nycdentist #dental #smile #cake #onlygettingyounger

Like - Comment - Share - Assign To 2

Zenthea v Liked | [ % ~ |

www.symmetrimarketing.com



9 Outreach: process examples

INTERACT

8

- BF DDS_Dan: @LivaDD3E: Think you'll be
apart of the 87% who choose
#TPHSpectra when taking the challenge?
hittp:/it.coMNFipYW5Cqg

5:05pm, May 15 from Argyle Social
ﬂ LilyaDDS: @DDS_Dan | will try anything

&y

once, but currently in love with my
composite:)
5:51pm, May 15 from Twitter for iPhone

BUILD RELATIONSHIP

8

&

fi

fi

14

L4

DDS__Dan: #¥TPHSpectra is my
Hocomposite. Are you happy with yours?
Takes just 2 mins to sign up for the
Challenge. hitp./it.co'HShFuesCtb

10:06am, Jul 02 from HootSuite

LilyaDDS: {@DDS_Dan Why are all the
dentists in the video male?

10:08am, Jul 02 from Web

DDS_Dan: @lilyadds Touche. The
dentists featured happened to sign up for
the challenge first. Let's change that - take
the challenge, Lilval

4:23pm, Jul 02 from HootSuite

LilyaDDS: {@DDS_Dan Ok, | signed up.
Challenge accepted!

12:06pm, Jul 03 from Web

Sym:metri

Marketing. Communications. Results.

www.symmetrimarketing.com



e The Power of Social Amplification |

Syfmmetri
|

Retweets/
1 — Followers: 70 —_— Their Followers: 80’000+ Marketing. Communications. Results.
A Mt al Brad | ate i Kevin Silva @KevinSilvaDMD - | e "‘W.
Y DentalProductShopper @DentalProducts | Father, husband, dentist, and sports fan. My —ER S i A e

Your Source for Product Reviews and

TuLsa DeNTAL SPECIALTIES 4793 Informaton

54 views are my own. My opinion is my opinion
1.582 until a better one comes along.
L

Dr. David Burns @DLECFFICE
David L Burns, DDS specializes in
beautifying smiles, maintaining your dental

health, and helping you improve your
appearance.

27" Diwakar Kinra
ﬁ Endodontist, Lecturer, Editor, Family Man

577

PR Dr. Gail Davis @DavisEndodonic
Richard J. Gray DDS @tootnf = Providing top quality, comprehensive

- : )
Endodontist, Navy Reserve Dentist. father of , endodontic care, utilizing current state-of-
5 who has his hands full with work and family the-art techniques & procedures to provide
2 359  the best possible treatment outcome.

Paul D Kantor DDS @ DrPKantor i Dr Mark Burhenne DDS @askthedentist

A dentist for over 20 years, | do restorative, Breaking down barriers between patients

implant, cosmetic and preventive dentistry. | and dental health information. Health expert
4,720 also tweetabout it. for CNN, Huffington Post, Sharecare. What's
700 your question?

i ~ EndoPractice US @EndoPracticells Jan Linhart @0ranlinhart

E.'hdm Promoting Excellence In Endodontics w We are a world-renowned cosmetic dental

769 } i practice in midtown Manhattan. From
—| restorative dentistry to porcelain veneers to

1,420 dental implants, we do it all

www.symmetrimarketing.com




@® Outreach: also listen for opportunities sytmetri

Marketing. Communications. Results.

Monitor for conversations about competitor products as well as TDS brands - Ee——

Flag items that might indicate an opportunity to connect
« Comments about competitive products (positive or negative)
» Questions or solicitations for product recommendations
* Negative comments about TDS brands, products, or services
Send info to TDS inside sales pipeline
They decide whether, or how, to reach out to individual and respond to comment
* Answer question
» Address problem
» Suggest TDS technology that might address the issue or be better for the user

www.symmetrimarketing.com



® Endodontist social support program symetri

Marketing. Communications. Results.

A vital part of all endodontists’ practice is to build a network of GPs who will provide @r. " PRSP T B
referrals. Part of the process of doing this is to provide those GPs with education about

root canal process and which procedures the can GP do and which should be referred.

Other topics they cover:

 Training on techniques
 Advice on products

To support this effort, and to build our client relationships, create a program that
provides endodontist clients with a Social Media Starter Kit: pre-scripted and prepared
content that can be used on their own pages to educate their partners.

[ Outcomes: more engagement with endos; better relationships; more exposure ]

www.symmetrimarketing.com



® Endodontist social support program symetri

Marketing. Communications. Results.

Make it as easier for endodontists to use content and connecting functionality that has R

good value for them and their referral network, but is also consistent with our branding
and messaging.

« Develop monthly editorial calendar for with recommended posts and links to our
content

» Create a Support Library with flexible social content that can be used at any time

» Group pre-written posts/tweets by topic so the user can choose what she or he
wants to use, based on communication need

* Include shortened links to appropriate online content, which ensures access to
useful materials in a way that can be tracked and measured

www.symmetrimarketing.com



Q TDS rep social presence symimetri

Marketing. Communications. Results.

The cornerstone of the inside and outside representative program at TDS is the
R W A -

personal service provided each customer. Socially savvy customers will expect to
use social channels for engagement and direct connection, creating opportunity for
reps to have another way to create contact.

« Set each inside and outside sales rep with TDS social channels (Twitter and
Facebook)

 Allow/encourage the use of those channels to connect with customers

» Update the customer information system with social handles as they are
discovered

[ Outcomes: more engagement with endos; better relationships; more exposure ]

www.symmetrimarketing.com



Q TDS rep social presence syrmetri

Dental distributors like Henry
Schein and Benco have programs
in place to establish branded
Facebook pages and Twitter
handles for their representatives.
Reps build direct engagement with
their customers without exposing

their own personal social activities.

Marketing. Communications. Results.

& =" TR g

Do you know Gigi?

To see what she shares with friends, send her  friend request. ﬁ
About m Gigi Bachey shared 2 link

Worked at Henry Schein, Inc.

Studied st Cafifornia State University, Fresno Ce P Lo P
Lives in West Chester, Ohio

From Thousand Osks, California

nd
able fr

mazed zt the information ava om

Broadview Networks OfficeSuite Dental

www.symmetrimarketing.com



© Trade show example: ADA

Establishing a social presence at key dental shows will help TDS increase brand and
product awareness, foster conversation and drive traffic to booths.

Pre Promotion: Communicating to our social followers leading up to the ADA will help
establish TDS as a leader in the space and help to build excitement and promote
participation.

» Use product language in tweets and consistently promote booth numbers
« Tease product announcements and booth activity

« Launch social contest that is unique to the ADA audience and promote using clues
leading up to the conference

* Qutreach to dentists and endos on social about booth numbers, social contest and
general conversation around the conference

1 Dr Sunny Sharman @Sharman_BDS on... . DentalProductsReport @DPRlive D

? RT @DDS_Dan: DENTSPLY Caulk is bl RT @DDS_Dan: DENTSPLY Caulk is
unveiling their new product TPH Spectra today at unveiling their new product TPH Spectra today at
Midwinter. RT to win a TPH Spectra Intro kit #winwin Midwinter. RT to win a TPH Spectra Intro kit #winwin
#CD513 #CD513

sym}fnetri

Marketing. Communications. Results.

CHICAGO DENTAL

i SOCIETY
MIDWINTER MEETING™
FEBRUARY 21-23, 2013 Ty

O e

www.symmetrimarketing.com



® Trade show example: ADA syrrmetri

Marketing. Communications. Results.

During: Live tweeting from the ADA will help drive traffic to booths and connect with e

our target audience members.

« Post photos and videos in real-time that showcase booth attendees, product
demonstrations and conference highlights

« Promote social giveaway by asking followers to retweet messaging

« Create a hashtag #ADA13 or use the hashtag designated in all tweets to gain
exposure and awareness

» Follow the ADA for news, updates and live events happening around the
conference

« Connect with our followers on a personal level by tweeting suggestions of
places to eat and visit while in New Orleans using the hashtag #ADAtourguide

= NDentalAlliance @NDentaldlliance o.. 4 Feb 21 il Gena Novosad @GenaB20 on @DD5_... @ Feb 2
" RT @DDS_Dan: If you can snag & RT @DDS_Dan: The proof is in the

tickets, the Book of Mormon is playing in Chicago #composite. Take the TPH Spectra Truth or Dare

currently. Heard it's a riot #midwintertourguide Challenge @ 2002 (RT to win a TPH Spectra intro kit)

#CD513 #FWi ..




© Trade show example: ADA symimetri

Marketing. Communications. Results.

Wrap Up: Providing our social followers with content after the ADA annual meeting B

will help connect those who could not attend as well as those who are looking for
information on products, live demonstrations and insight into TDS.

« Post thank you messaging to participants, associations, publications and ADA
« Announce the winner of the social giveaway

DDS Dan 005 [
Successful #Midwinter2013. Thanks to @Chicago_Dental for a great

* Providing social followers with conference highlights

@H <«Reply f@Delete % Fav [3*Assign To HootSuite

year? Besides the DENTSPLY Caulk Truth or Dare Challenge, of
course #CDS13

NGl DDS Dan 005 D:  Fet
@ Great |ast few lei‘y’S @ Midwinter. What was your favorite pan this '

Outcomes: increased exposure; increased thought leadership; better
relationships; increased audience www.symmetrimarketing.com




| :
©® Veasure and react syrrmetri

. f ok
syemetri | o

Marketing. Communications. Results.

R W -

We recommend a measuring and reporting
framework that not only tracks the “obvious”
metrics of exposure and engagement, but
that can indicate value from passive users
and ties to related KPIs across the
touchpoint spectrum.

365 4,000 | $1,520.00

[T - [rer— ‘

Regular review allows iterative planning and
evolution of tactics and continual
improvement.

Mi&n
i

Rl B . o i P

[ Outcomes: better understanding, more success, continuous improvement ]

www.symmetrimarketing.com




G Doctors are passive and active users syrimetri

Marketing. Communications. Results.

CONSUMING ﬁ UDU PARTICIPATING
Reading posts Responding/replying

You
Clicking links _ W A‘ f Tube) ” Posting project

examples

@ Uploading pictures

Viewing images

www.symmetrimarketing.com



G Measure: Passive - Active symymetri

Track how audience members across the engagement spectrum get Marketing. Communications. Results.
value from our content program. R I -
. ! —

PASSIVE LISTENER ACTIVE LISTENER ACTIVE

Follows companies, Searches for topics ENGAGEMENT

trade media, KOLs that Follows links Comments and shares

are interesting Little commenting Mentions

Little commenting or Some sharing Follows links

sharing Onsite conversion

TRACK: TRACK: TRACK:

Links followed Search/referral data Comments, replies,

Views Retweets, likes, shares mentions

Followers Conversions

www.symmetrimarketing.com
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Key Program Components syrmetri

Marketing. Communications. Results.

Content Planning and Editorial Management p——
Social Channel Management

Endodontist Social Media Support Program

Measurement/Analysis/Reporting

Estimated time commitment will indicate initial investment (to establish component
and create initial deployment materials) and estimated monthly time to manage
and operate. These estimates reflect only social media team person-hours.

www.symmetrimarketing.com



Content Planning and Editorial Management syrmetri

Establish social media program editorial plan Marketing: Communications. Resalts:
« Develop editorial calendar and establish process for planning, review, and —HER T i -
approvals

 Identify content sources and devise framework for asset gathering
Plan and review social content monthly

« Hold regular editorial meetings with all stakeholders

 Identify topics, featured materials, content sources
Create content monthly

« Generate posts, tweets, and updates

Initial program development, planning: 24 — 32 hrs

Estimated monthly social content generation: 16 — 24 hrs

Estimated monthly meetings, review: 4 -8 hrs

Estimated additional monthly management: 8—16 hrs www.symmetrimarketing.com



Social Channel Management symymetri

Marketing. Communications. Results.

Determine operating plan, with “voice” description, clearly identified responsibilities, B

pre-determined escalation and critical event procedures and policy parameters
Develop outreach program to grow qualified social media audience

« ldentify target characteristics, information sources, outreach messaging
Determine optimal social channels, launch and manage monthly

» Create channel graphics, descriptions, summaries

« Set up social media management software and notifications/review process
Daily, identify potential customers and invite to join our channel audience
Daily, post content per editorial calendar and manage all interactions

Initial channel planning and preparation: 60 — 80 hrs
Estimated monthly outreach program: 20— 40 hrs
Estimated monthly channel management: 20— 30 hrs

www.symmetrimarketing.com



Endodontist Social Media Support Program

Symzmetri

Marketing. Communications. Results.

Create monthly plan P ——

 Identify topics, SMEs, content-gathering protocols

» Set up structure for deployment
Create initial library of content

« Write all posts and assemble supporting assets

« Create instructional and launch announcement materials
Develop linking and tracking strategy

» Set up link-shortening service

Program development, planning: 32—-40hrs
Initial content generation: 60 — 80 hrs
Monthly content/editorial: 16 — 24 hrs
Estimated monthly management: 20— 30 hrs

www.symmetrimarketing.com



Measurement/Analysis/Reporting syrmetri

Marketing. Communications. Results.

Determine operational program goals and objectives, define tracking parameters - Ee——

and success metrics, and develop reporting framework
Review KPIs and operating statistics each month
Generate analysis and recommendations

Produce and present report

Develop reporting framework and identify KPIs: 16 — 24 hrs
Estimated monthly management: 6—12 hrs

www.symmetrimarketing.com



Thank you syrmmetri

Marketing. Communications. Results.

Symmetri appreciates this chance to work with Tulsa Dental Specialties in studying L —

the dental and endodontic presence in social media. We look forward to further
partnership opportunities.

www.symmetrimarketing.com
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Brasseler USA

B raSS e | e r U S/ \ Not only do Brasseler USA carbides cut fast and maintain

sharpness, but they can be reused because of their unique
construction of a medical grade stainless steel which resists
rust, corrosion and discoloration.

| .
symmetrl

http://shop.brasselerusa.com/storefrontB2CWEB/

Brasseler USA has an active presence across all social media

. . . . Marketing. Communications. Results.
channels including Facebook, Twitter, LinkedIn and YouTube.

2 o PR
Facebook and Twitter channels are the most active with Facebook
anywhere from 2-4 posts/ tweets per week. Content focuses 1.924 Likes
on product information, trade shows, company events and
coverage in trade publications. Twitter
* Many of the Facebook posts include rich media highlighting e e 659 Followers
products and employees. Engagement levels are low with 962 Following
most posts generating likes exclusively. Brasseler USA® - Frasseler /55 . | 240 Tweets
Look for Brasseler USA Medical at booth #724 at the 2013 ARHMM
Conference ~ July 28-31 at the San Diego Convention Center
The Brasseler USA LinkedIn page is robust but there has not Expand
been any activity in terms of status updates in the last 5 months.
. . Brasseler USA 5 tips for using bioceramics in the general dental practice - article by DentistrylQ ~ 210 Employees
» 15 products listed, 1 recommendation. itk /7550
% 5 tips for using bioceramics in the general dental
B 3 . 5:?:::1, com - Dr. Allen Ali Nasseh March 25, 2013 As a YOU—-I—Ube
YouTube Channel videos mainly focus on product demonstrations § ot v —_——— 270 Subscribers
. practice. These tips will allow you to not only perform. .
and average. anywhere from 30 wews .(newer content) to . 41 Videos
Over 61000 VIeWS (Older Content) Wlth |Itt|e to no engagement Rachel Winesett, Rachel Barlow, and Todd Martin like this

E-commerce available on site with login credentials. STk ating oo


https://www.facebook.com/brasselerusa
https://twitter.com/BrasselerUSA
http://www.linkedin.com/company/26767?trk=tyah
http://www.youtube.com/user/BrasselerUSA

Coltene/Whaledent syrmetri
|

Coltene Dental has a strong presence across all Marketing. Communications. Results.

s_00|al media channels mcluc_ilng Facet_)o_ok, TW|t_te_r, COLTENE Dental - oo TP, C T T ——
LinkedIn and YouTube desplte very minimal act|V|ty é’%&% “Accelerate your performance with Alpen Rotary Instruments! Get

and engagement. & your #freesample here alpenrotary.com/site/alpen_fre... #burs '
Their most active channel is Twitter: 852 Likes
* Post frequency — multiple times every few days. .

a y P y y Twitter

+ Content is focused on products, CE and interacting

with followers. 1,274 Followers

1,321 Following

n COLTENE Dental ~ ColtensDenta! 11.Ju
Opportunity to expand social media channels. Strong 1) gy Wno's going to CRDHUOR? Colene wil be there w/an awesome ' 109 Tweets

. . . workshop and other fun activities for you! ;)
following despite low involvement.

LinkedIn
814 Followers
240 Employees

YouTube
472 Subscribers
27 Videos

COMPONEER Direct Composite Veneering ~ Clamp Selection and Placement Advanced Isolation Technique
System - long version 25,334 views 16,098 views
40 51 viawe

www.symmetrimarketing.com



https://www.facebook.com/pages/Colt%C3%A8ne-Whaledent/85893402524
https://twitter.com/ColteneDental
http://www.linkedin.com/company/80677?trk=tyah
http://www.youtube.com/user/coltenewhaledent

AXis SybronEndo

In August of 2009 Sybron Endo acquired Axis Dental leading to a
supposed merge of digital properties. The Axis Sybron Endo Facebook
page has been established but there has been no activity since March of
2012.

In general, Axis SybronEndo has been stagnant on social properties
most likely due to a lack of cohesion between business

- Sy‘bronEndo of Mexico

wees July 22 @

There are complex duct strictures and topped capricious
bends at the tip of the root with other branches that end in
a reverse delta shaped or cluster.

See Translation

Principal

Colateral

Interconducto
Recurrente

Secundario

Fig. 2.27. Patn
ramificaciones
(Alvarez Valls,

Accesori

units. Facebook, Twitter and LinkedIn pages have been
established but there is little to no activity. == e

Mini Apex offers the pq

palm of your hand and gives you

See Translation

SybronEndo of Mexico is leading the way on social with
a strong presence on Facebook and Twitter.

* Facebook page is very active (4-6 posts per day) with
high levels of engagement. All posts include rich media
and topics include product info, promotions, general
industry facts and trivia and infographics.

No e-commerce on site
A lot of buy/sell on eBay, electronic twitter feeds for obturation

Like - Comment - Share - Assign To B1

&5 36 people like this.

and tools.

14 people like this

Like - Comment - Share - Assign To

| .
symmetrl
|

Marketing. Communications. Results.

O W R -
Axis Sybron Endo
Facebook
56 Likes
Twitter

137 Followers, 11 Following,
65 Tweets

YouTube

76 Subscribers, 18 Videos

Axis Dental

Facebook

428 Likes

LinkedIn

116 Followers, 35 Employees

Sybron Endo

Facebook (Mexico branch)
1,806 Likes , Costa Rica page:
190 likes

LinkedIn

2,738 followers, 576

Employees :
www.symmetrimarketing.com


https://www.facebook.com/pages/AxisSybronEndo/129807600480249
https://www.facebook.com/pages/AxisSybronEndo/129807600480249
https://twitter.com/AxisSybronEndo
http://www.youtube.com/user/AxisDental
https://www.facebook.com/AxisDentalCompany
http://www.linkedin.com/company/138595?trk=tyah
https://www.facebook.com/sybronendomx
http://www.linkedin.com/company/7669?trk=tyah

DENTSPLY Malillefer

& Maillefer CZ

Ny N 2010

DENTSPLY Maillefer is for the most part inactive on social
Specialni nabidka v listopadu a prosinci 2010 !!!

med|a Endo Starter Kit Full obsahuje:
X-Smart vcetné kolénka 1x
Cavity Access Z Set 1x
Senseus Profinder 25mm Ass. 010-017 2x

A Facebook page exists under Maillefer Czech Republic which Sesens BRxoflsesmmiAsc 9150400y
has been inactive since March of 2012.
* Much of the content posted (lifetime page posts number

ENDO STARTER KIT ru
under 10) is outdated but generally posts focused on product R
information, promotions and trade show events and seminars "
with very little engagement. =t & /

& = .

> 8]

The DENTSPLY Maillefer LinkedIn page has a healthy amount < & '4.: %
of followers despite the fact that there are no products listed and P \/

there has been no activity (status updates).

e

No e-commerce on site.

Symmetri

Marketing. Communications. Results.

T W R -
Facebook
(Maillefer CZz)
56 Likes
LinkedIn

1,299 Followers
91 Employees

www.symmetrimarketing.com


https://www.facebook.com/pages/Maillefer-CZ/154868074554123
http://www.linkedin.com/company/73794?trk=tyah

Obtura Spartan Endodontics

Currently, Facebook is the only social media channel
that Obtura Spartan Endodontic is actively using to
promote product information. Obtura became active
(last post was in September of 2011) on Facebook
this past June when they launched their newest
product, the Spartan Wave.

Most of the content posted via Facebook focuses on
the Spartan Wave, CE and outside content (industry
trends and topics) with little to zero original content.

E-commerce available.

Spartan Wave Scaler Ultrasonic Handpieces

The Spartan Wave™ Piezo Electric
Ultrasonic Unit

MTS Ultrasonic Scaler

Obtura Spartan Endodontics
B 2 hours ago @

Fillings, Crowns and #Root Canals without the numb face?

Check out this video on advancements in painless
injections during dental treatments.

http:/ /www.foxnews.com/health/2013/05/08/new-
technology-takes-pain-out-dental-procedures/

| .
symmetrl
|
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Facebook
113 Likes
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https://www.facebook.com/obturaspartanendo

DiaDent

Facebook page is fairly active with some engagement.

Content is mostly focused on products and dental
trade shows.

The DiaDent YouTube Channel has not been active in
over three years.

DiaDent is not active on Twitter or LinkedIn.

E-commerce under construction on site.

DiaDent Group International
MBS Fopyyary 25 @

&&&&&&

Thank you for visiting our booth at the Chicago Mid-Winter
Meeting. If you didn't get a chance to try out Diapaste, stop
by our booth #1246 at the upcoming Pacific Dental
Conference in Vancouver, beautiful British Columbia for a
sample!

Like - Comment - Share - Assign To

| .
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|
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Facebook
199 Likes
YouTube
22 Subscribers
3 Videos

www.symmetrimarketing.com


https://www.facebook.com/DiaDent
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J Morita symmetri
m J. Morita USA, Inc. ‘

MORITA July 1

Active presence on Facebook with weekly status

Starts Today! Special Offer on Soft Denture Reline Material

updates on products, promotions, education, trade - | N etkailic: Communications, Remil
. “Silk Line cures in the mouth in four minutes without any i s
shows and community involvement. burning or bad taste and it offers immediate comfort. S 2 e PR S L S
. . Patients love it!"
¢ Engagement per pOSt IS hlgh -Dr. Joe Steven, President of Kisco Dental
Facebook
. . Take advantage of our 3rd quarter special offer. Purchase 2 i
Presently, nOt on TWItteI’ or L|nked|n. Silk Line kits and get a 50 ml cartridge for free. 412 Likes
. http://www.morita.com/usa/silkline YouTube
No e-commerce on site. 39 Subscribers
9 videos

ngmgu [] =

J. Morita releases TwinPower Turbine handpiece
By DrBicuspid Staff

March 25, 2013 - J. Morita has introduced the TwinPower Turbine Basic handpiece, which offers
several of the features of the original TwinPower product line.

The handpiece's cutting efficiency remains equal to the standard head with the same double-
impeller rotor design that produces power and torque of up to 22 watts, the company noted

A pressurized air system prevents suck backin the air line, which controls infection. Other
features include ceramic bearings, rapid braking within two seconds, and a four-hale
connection, according to J. Morita.

The new handpiece will be introduced next month at the California Dental Association in Like - Comment - Share - Assign To 510
Anaheim, CA. It costs 595 and comes with a limited, 30-day money-back guarantee.

www.symmetrimarketing.com
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http://www.youtube.com/user/MoritaUSA

Acteon-Satelec's status
March 22

Sate | eC - ACteo n SATELEC Equipement dentaire shared Vianney Ruellan Symmetri

Here are some additionnal pictures of our very busy
) ] ) boot at IDS 2013 (30 photos) Marketing. Communications. Results.
Presently not active on social media. ®

== @S TR~ 8
French division does have a Facebook page that
posts content a few times per month Rk
. ’ (France division)
+ Content is focused on global trade shows and 104 Likes
product promotions.

No e-commerce on site. Acteon:

YouTube

(North America)
12 Subscribers
90 Videos

Like - Comment - Share - Assign To &2 1

www.symmetrimarketing.com
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