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Greensl| dlglta‘ + content marketing Building a $4bn brand




a LTS

9 s re "

.w.--' T
.An- )

SO ..:40..08

T R -

) YT linems | -
tmu e 19 5. »
N il
A @i :

T

F M anad " sing n'"-- R
. . DA .
-( rsrm \'.
.. \
: g
3 : ' i \ Y
9 ﬂ' - o | e Vo1t IR I L i ; ‘}‘>,
B E 3 5 | - @ 5 : i ; ] g : h B e p
] - = I :
1 : 3 A
' - SIHITHIT
. | e, < ) iy
i@ i .n. Ul Es Il n'm“ﬂ
| B | 0 ﬂ e I
" | . |
! . mnumu

LLRRR

i

billion
brand value
Oct. 2019

Ay

AEREERE

-
3

B

=

SN
AR
veaaessananne |}
TR h e he s aE
aavsaaaaaas
GCasasaangeae

NN

-

pillion

Coie o prand value

million =, R Puye01S,

=& prand value
‘.f."&"ﬂ\ July 2017

The path to $4 billion Building brand value
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Omni Latam
acquisition
Earnd debut at June 2020

Davos 173K pageviews
January 2020

163K pageviews
225000

Second SoftBank
investment sets

. valuation at $4B
Soi E ﬂi :?\:mk invests October 2019

May 2019 158K pageviews

141K pageviews
150000

General Atlantic

invests $250M
July 2018
33K pageviews

+1,378%

Web traffic increase from
Q22018 o @1 2021

0
April 2018 July 2018 October 2018 January 2019  April 2019 July 2019 October 2019 January 2020  April 2020 July 2020 October 2020 January 2021

greensil\ .com web traffic Maintaining momentum to maximize growth
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month on
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Increase in

[ inkedIn followers
from 2019 to 2021

1,270%
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Across-the-board growth driven by
robust content marketing strategy

Whitepapers + thought leadership:
25+ whitepapers, blog posts, insights and more
published over two-year period

Personnel + recruitment features:
20+ human interest stories that boosted
company morale and helped recruit talent

Client stories + testimonials:
Uplifting stories about finance from the people
and small businesses that benefitted from it

External partnerships + engagement:
Worked hand-in-hand with respected third-
party industry agencies to boost our signal

Coordinated media strategies:
Leveraged media expertise to maximize the
global impact of corporate announcements




