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Dear Colleagues:

Shine the Light 2013

Times Square Turns Purple for Domestic Violence
Awareness Month

As the Executive Vice President of
Specialty Businesses for Clear
Channel, | am delighted to serve as
the Interim Chair of the Times Square,
Advertising Coalition (TSAC). | look
forward to meeting all of you at our
annual membership meeting on
December 11th at 3:30 pm in our
Clear Channel Spectacolor offices.

On October 7, 2013, TSAC helped kiglf Domestic Violence Awareness
Month in New Yorkbyce ponsoring the o0Shine t
Vi ol ence i n Ti rrerthe tBird yearin@ tow, YA€ mém-
ber signs simultaneously turned purple and carried a public service mes-
sage concerning domestic violenceParticipating signs included: ABC
Supersign, American Eagle Outfitters, Bank of America, City Outdoors/
TSQ, Clear Channel Spectacolor, Viacom, Nasdaqg, Forever 21, Thomson

At the October TSAC Board meeting, Reuters and Walgreens/ New Tradition Media.

had the chance to meet the other
TSAC board members and learn Standing in a sea of supporters dressed in purple, Manhattan Borough
about the important TSAC initiatives . President Scott M. Stringer and the New York State Office for the Preven-
During the meeting, the Times Square Alliance (TSA) gave the board tion of Domestic Violence (OPDV) joined a coalition of advocates, elected
an update on the Times Square Advertising and Demographic Study, officials,nonpr of i t | eader s and survivors
commissioned by TSAC, in partnership with the TSA. As you may be that will impact nearly one in four American women in their lifetime.

aware, the current TAB advertising data that measures the impact of
the iconic signs in Times Square does not account for social media,
dwell time and other unique pedestrian related demographics. This
study, conducted by Turnkey Intelligence, will incorporate social
media and the enhanced view of pedestrian demographics into the
TAB market analysis. We believe the study will enhance TAB
perception and valuation of spectacular out of home advertising
prevalent at the Crossroads of the World.

The board also discussed the Commercial Rent Tax (CRT) audit that is
affecting the advertisers throughout Times Square. In thei2Half of
2013, the current administration quietly began assessing the CRT of
Times Square signage in a hope to raise needed revenue. Their look
back period is as much as ten years. We have discussed a lobbying
and public relations strategy and our next step is to meet with
members of the de Blasio Administration in the coming weeks, once
a new Finance Commissioner is named. Through our government About TobyToby Sturek is Executive Vice President of Specialty Busi-
relations firm Nicholas & Lence Communications, TSAC will keep nesses at Clear Channel Outdoor. Toby is part of the Clear Channel

behalf. Suzanne Grimes, president and chief operating officer for Clear Chann

) Outdoor North America.He oversees four major lines of businesse®
I welcome your feedback and ideas on how TSAC can best serve you el ¥IRent s sl Airports, Clear Channel Malls, Clear Channel Spectacol

needs. and Clear Channel Outdoor in Canada. In his previous role as preside
Happy holidays and best wishes in 2014! Clear Channel Airports, Toby was the visionary behind innovative fong
term growth strategies, strategic marketing and business development
) initiatives. Tobyo6s career at C
Sincerely, he joined the company as senior financial analyst for mergers and
acquisitions. He was named vice president and chief financial officer off
Toby Sturek Clear Channel Airports in 2005 and was named qesident a few years

later in 2009. Toby graduated from Arizona State University with a B.S,
Finance in 1999.




Updates:

Advertising and Demographic Study

TSAC has partnered with Times Square Alliance and engaged Turnkey Intelligence, a leading custom research firm, to cond
first-ever comprehensive Advertising and Demographic Study in Times Square. As you may be aware, the current TAB data avai
Times Square sign holders and advertisers does not incorporate pedestrian surveys and demographid® current data also doesiot
account for Times Squareds global soci al medi a presence, W

To date, Turnkey has completed online and onsite survey$hey have collected 1,960 quality osite surveys and 300 online fobw-up
surveys. These great response numbers should give Turnkey accurate and significant findings.

Once the data analysis is complete, Turnkey will prepare a report with the findings, which will be shared in the public ar&he report
will promote and quantify the londerm vitality of this oneof-a-kind advertising space that is truly the Crossroads of the Wahr

Times Square Reconstruction Project

According to the New York City Department of Design and Construction (DDC), phase | of the Times Square Reconstructioni® rogec-
ing completion. All construction equipment and materials will be removed from the site on or before December 30, 20Ithe scge of
work completed during this phase includes, but is not limited to, the replacement of aging water mains, improving the sewerdxain-
age, installing new granite curbs and pedestrian ramps, installing precast concrete and granite pavers, and installing §poth Broad-
way in the ground theatre map at Duffy Square.

Final installations of phase | include pavers on the mortar setting bed, grouting, and installation of expansion joint caglkDue to cold
temperatures that can cause cracking, the DDC strongly advises against trucks and heavy equipment of any type on the plafasf
weeks following the final installation on December 28

Phase Il of the reconstruction project will resume in February 2014, after the Super Bowl events in Times Squdfer more inbrmation,
contact DDC at 212784-0181.

RECAP: Midnight Moment

OMi dni ght Moment 6 is the |l argest coordinated effort icuttingkdgs dreativey by
content on electronic billboards and newspaper kiosks throughout Times Square every night. The program premiered in May &0d% organized

and supported by the Times Square Advertising Coalition in partnership with Times Square Arts, the public art program féintles Square Alliance,
with additional partners of participating sign holders and artists.

The seemingly ordinary event of a woman playing with 6 ecBitedtbye | oved
awardwinning New York art and performance group Nature Theater of Oklahoma, the colorful and intimate animated film broughettperimental
theater group to the Cross Roads of the World.

The threeminutehandd r awn ani mati on is a part of the Natur e T hieoartmelti-arteefial Ok | a

created from a single phone conversation with a 3dearold woman, who tells her whole life story up to the present day. Thedd taken from Epi-
sode 4.5, originally a 3@minute animated film that begins with the end of high school and the search for love.
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October
Squarebd

6s OMidnight Moment o6 featured 1st Amendment ( excasofflimes) by
s strong identity as the nationfés O0town square. 6

The AIGA/NY invited a select group of New York designers to submit videos for the October Midnight Moment. Andrew Slaad'svaslultimately
selected for its content, approach, and distinctive execution. Using analogue techniques, Sloat focuses on the key eleméftmes Square: color,
words, and movement, with excerpts from the U.S. Constitutional First Amendment literally spelled out.
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For November s 0 Mi dn-bognhattist B2ranebe tsharéd his tversiom qf the Mew York City commuter experienceuih his
handpai nt ed ani mati on, O0At the Same Momentd. To create t hitswokdérampe l
memory and then photographed them. Each frame was painted on top of the previous one, each scene triggering the followimgsce



