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Dear TSAC Colleagues and Friends:

As we all know, summer is high tourism season in New Yok
City. This summer, we can celebrate some quality of lifg
enhancements as we welcome visitors to the Crossroads df
the Worl d. Through the
elected officials, DOT Commissioner Polly Trottenberg, arjd
the Times Square Alliance, rules were set into place te
designate commercial activity in zones throughout thd
Times Square pedestrian plazas. The genesis of thesk
rules is the stakeholders in Times Square, TSAC includeg,
joining together to address the issue of aggressivd
costumed characters and ticket sellers. The Times Squar

Alliance proposed a solution thadtafter years of research, |
lobbying and hard workcame to fruition. More details on 1
the Times Square plaza rules are outlined within. W&
congratulate the Times Square Alliance and are Iooking:1
forward to continued success in addressing quality of life in
the Square. I

I
TSAC is also celebrating another successful PS Art eveht
which took place in June 2016. The second annual event
was produced in partnership with The Metropolitan:
Museum of Art, the NYC Department of Education and
Studio in a School. Students, families and teachers from
around the five boroughs gathered at Military Island to se(%
t he student sé art wor k,
distinguished jury, displayed on the iconic digital screens in
Times Square. We were so moved by how appreciative tHe
families were to the TSAC organization, and hope to cop-
tinue our partnership with The Met and DOE for years to

come. :

Thank you to all who came to our Annual Meeting severdl
months ago. For those who could not attend, we hav
detailed a recap in this newsletter. As always, we loo
forward to hearing from you on ideas on how we can add
new programming to TSAC and engage new members.

Sincerely,
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Fred Rosenberg, President
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Harry Coghlan, Chairman
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Times Square Plaza Update ;
1

Change has come to the Times Square plazas! New York ‘::ity
Council, under the leadership of our local Council Membegs
Corey Johnson and Dan Garodnick, passed legislation allowkgg
the New York City Department of Transportation (DOT) ﬁqe
opportunity to promulgate rules regulating activity in thg
Times Square pedestrian plazas. The Rules took effect bn
June 20, 2016 and created three zones for those utilizing thk
plazas for work, travel and for experiences. :

Designated Activity Zones (DAZs) are now marked :in
fluorescent blue to indicate where ticket sellers, costumeg
characters and desnudas can exchange money with
pedestrians. While these groups are allowed to solicit outside
of the DAZs, they must stay in the zones to pose for photosor
collect donations and tips. |

Express Lanes are O0sidewal iﬁ
which are reserved for those moving through Times Squdke
quickly.  Solicitation and loitering is not permitted in th#
Express Lanes. 1

The remainder of the plaza makes up what the Times Squa}e
Al liance has dubbed the 6Qhi
enjoying lunch, or gazing at the iconic digital screens!
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Ticket Seller Licensing Bill !

In addition to the Times Square pedestrian plaza Rules, tlie
City Council took steps to address aggressive street tickgt
selling, not just in Times Square, but citywidd.
Sponsored by Council Member Dan Garodnick, the Clty
Council passed and the Mayor signed into law, legislatign
requiring street ticket sellers to obtain licenses. The licensas
will be tied to individual ticket sellers and not a company dr
operator. While the law does not have restrictions on t
number of ticket sellers per block face or in total, the intent qf
the law is to provide the City the ability to track the activity &f
ticket sellers on the street. As part of the legislation, th
Department of Consumer Affairs will be conducting a study pf
ticket sellers throughout the City, which may determine that
additional restrictions or a cap is needed. 1



PS Art 2016

For the second consecutive year, TSAC showcased the wor
New York City public school students ages 5 to 18 from all fi
boroughs. The 23 masterpieces selected were displayed on t

iconic screens owned and operated by Clear Channel Spectacglor

and Bank of America followed by a press conference featuri
TSAC President Fred Rosenberg.

The 23 works of art were cho
exhibition at The Metropolitan Museum of Art entitledP.S. Art
2016: Celebrating the Creative Spirit of NYC Kida project of the|

New York City Department of Education, The Metropolitan

Museum of Art, and Studio in a School.

TSAC leadership, government officials, dignitaries from the N
York City Department of Education, The Metropolitan Museum
Art and featured student artists were among the speakers at tf]
launch event on June 22.The student artists, their families
teachers, and principals joinr
Island to view the unveiling of their work. Parents and teache
cheered proudly as they took
such a large display in the Crossroads of the Wafildn experience
both they and the students will surely not forget.

This annual juried exhibition of works of art in all media created
New York City public school students will be on display this yea
The Met through October 23, 2016.

Once again, the event garnered press coverage from a numbel
outlets, summarized below:
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