The 15th Annual Meagan's Walk & HUG was a resounding success thanks to your support!
At 10am on May 7th, The Chief of Toronto Police Services, Mark Saunders, helped Meagan’s Walk
Founder, Denise Bebenek and child ambassadors Jamielee and Chris, cut the start ribbon and
led thousands of participants out of Fort York. At The Hospital for Sick Children, thousands of
hands joined together to form the human HUG encircling the building. In recognition of all that
Meagan’s Walk has accomplished over the last 15 years, Mayor John Tory proclaimed May 7th as
‘Paediatric Brain Tumour Awareness Day’ in the City of Toronto. Although donations continue to
rise, Meagan’s Walk can proudly say that $4.5 million has been raised to date for much needed
research into this leading cause of cancer related death in children.

It is because of generous supporters like you that
Meagan’s Walk is truly making a difference.

We are very pleased to provide you with this report outlining the marketing efforts made to ensure our
generous sponsors like you received ample amount of brand exposure as well as recognition as a caring
leader in their community.
Not all marketing pieces included sponsor logo recognition. However, all marketing efforts helped to gain
traffic to the Meagan’s Walk website and donation pages as well as our social media pages increasing
exposure, fundraising and attendance for Meagan’s Walk and, in turn, visibility of our sponsors.
It’s important to note that much of this media and marketing was provided as in-kind sponsorship to
Meagan’s Walk.

Sponsorship Impact Report 2016
DIGITAL MEDIA
Public Service Announcement
A 35 second public service announcement (PSA) about the 15th Annual Meagan’s Walk played on the
BMOtron at Yonge and Dundas from April 25th to May 7th.
The PSA also played on CTV, CP24, Boom 97.3, Flow 93.5 and Jazz FM throughout the month of April.
Watch the PSA on YouTube: https://www.youtube.com/watch?v=xMKUyHbyvCY
Digital Superboard on the Gardiner Expressway
A 14 x 48 Digital Ad (see below) was placed on both the east and west facing Gardiner Expressway
Superboard. The ad was played over 1 million times throughout March, April and the beginning of May.

Banner Ad
A rotating banner ad (see below) was featured on the websites of The Toronto Star, Boom 97.3 and
SickKids Foundation garnering over 700,000 impressions from mid-March until May 7th.

Celebrity Shout Outs
Several of our celebrity ambassador’s taped a shout out to
their own audience encouraging walk participation. These
ambassadors included Colin Mochrie, Sheila McCarthy and
Kim Stockwood.
View these shout outs on the Meagan’s Walk Youtube
channel: www.youtube.com/meaganswalk
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PRINT MEDIA
Newspaper
Meagan’s Walk media sponsor, The Toronto Star,
featured this ad for Meagan’s Walk in a total of 4 full
page ads, 2 half page ads and 4 quarter page ads for 6
weeks prior to the event. These ads reached their over
500,000 readers each and every time the ad ran.
Both Metroland Media and The Globe and Mail ran full
page ads reaching their over 300,000 readers each.
Signage at Walk Event
The signage displayed throughout the event featured
each of our sponsor’s logos including;
•
•
•
•
•
•

The ‘Welcome to Meagan’s Walk’ sign above
the stage at Fort York
The ‘Start’ sign at the entrance to Fort York
The ‘Team Photos’ backdrop
The large ‘Thank You’ signs displayed at both Fort York & SickKids
The ‘Welcome to Meagan’s Walk’ sign above the stage at SickKids
The large video screen rotating throughout the SickKids stage presentation
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Brochures
Each of our sponsors received logo recognition on the back page of
the 15th Annual Meagan’s Walk brochures / pledge forms:





4,000 brochures were mailed to previous walk
participants.
27,500 Brochures were displayed at 550 retail
locations in 11 strategically selected neighbourhoods
across the city of Toronto.
Brochures were also displayed at various schools,
third party events and community centers as
delivered by our volunteers.

Posters
Part of our event awareness campaign featured two different size
posters; our regular size (11” x 17”) and 15 oversize posters (4’ x 6’).
These posters featured our sponsor’s logos in recognition of their
generosity.
Regular size posters were displayed at 550 retail locations in 11
strategically selected
neighbourhoods across the city of
Toronto.
 15 oversize posters were displayed on outdoor walls across the city.
 Posters were also displayed at various schools, third party events
and community centers as delivered by our volunteers.
T-shirts
2,500 T-shirts were worn by walk participants at the 15th Annual
Meagan’s Walk. Each T-shirt featured brand exposure in the way of
logo placement on the back.
SOCIAL MEDIA &
WEBSITE
Meagan’s Walk is
very active on several social media platforms:
Facebook, Twitter, and Instagram with over 5000
followers and connections. Each one of these
platforms profiled our ‘Thank You’ board several times.
The board is also displayed on the Meagan’s Walk
website which receives hundreds of views per day.
The physical board was displayed on site at the
Meagan’s Walk event at both Fort York and SickKids
and is now displayed in the Meagan’s Walk meeting
room to remain there until our 2017 walk event.
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E-BLASTS
SickKids Foundation E-blast
5 e-blasts before the walk event were sent via the SickKids Foundation platform to over 10,000 Meagan’s
Walk supporters each time. Each of these e-blasts help to bring more participants to the walk and more
awareness to our social media pages and website therefore to our sponsors as well.
An example of one of our eblasts can be viewed here:
http://www.sickkidsfoundation.com/ecom/full/MW20160407.html
Meagan’s Walk Newsletter E-blast
3 Pre-Event newsletters were sent electronically to over
4000 subscribers encouraging fundraising and walk
participation. Our April newsletter featured our sponsor
logo’s and can be viewed here: http://bit.ly/23aBtYe
Press Releases
The Meagan’s Walk press release for the 15th annual
event was sent out to over 850 media outlets on a weekly
basis from the beginning of April up until the day of our
event. This helped to bring awareness and exposure to the
event beforehand as well as brought many media outlets
to the event itself.
The following media attended the event;
CP 24
CTV
City TV
Fairchild TV
In-side Toronto
CBC TV
Toronto Star
Toronto Sun
View media footage from CityNews on the Meagan’s Walk home page: www.meaganswalk.com

Meagan’s Walk is a grassroots, volunteer
driven organization. Your generous support
allows Meagan’s Walk to have global impact on
childhood brain tumour research around the
globe.
You are helping change the future for these
children and their families. Thank you for being
a part of the Meagan’s Walk circle of hope!
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