IR Ma

0azine

Managing
the Generations B TILITI
J—— morning o




mmm Cover Story

Mixing
It

With four—almost
five—generations in
the workplace, tensions
can arise through
misunderstandings and
miscommunication.

By Adrienne Fox

tleast once, a friend has sent you an e-mail with the subject line “You might

be a child of the 1970s if ...” Or the 1980s or the 1950s or whatever decade

you came of age. These e-mails contain funny lists of pop culture references,

the average cost of a movie ticket, or a fashion or game fad that contributed
to the zeitgeist of that decade. You laugh about the familiarity of a list only people who
grew up at the same time as you did can understand.

People’s attitudes are influenced by the familial and cultural experiences of their
childhood. Whether you grew up during wartime or peacetime, in heady economic
times or financial uncertainty, or in periods of profound change such as the civil rights
era or the Internet era—all these factors help define your generation’s values. And those
values are brought into the workplace.

The author is a contributing editor and former managing editor of HR Magazine.
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